PRI EHETES SRS
(ofp? eR#F2/MH2EFL)

KBRS ETS S 292 BB E T3 TR B

HRBRRK A e

\

2Py

wie

Phw cMEEATE o33
3 %% MOST 106-2410-H-130-046 -SSS
HEPEF 106/08/01 ~ 107/07/31

HEPEE f0r R E R

> - o N
b3 A A Rk
ERidFA

?gﬁﬁaﬁ:%@ﬁ\gﬁ%\w?&~%%%

AP A REL A T TANARS 0 £ 1
CREFRE S FEBR Y WA
R BRI s B2

AW I =R ~}
DN 52 L %o EREL

i =R B 107 # 10 * 31 p



ABRRFRES S 2P R A3 RALER I rM - P ol LR FEHABRA R

# &

Frcl kR ih et 2016 & 8 7 16 P LB H R TR 30 i T ATe e Rl
FORBAE o LB Z MR RO RFTAREI s TR EAEREER F ~z @R
ko RBEBTE > S22 PEHoRSL A E BB EAR TR 2016) c T AHEHN LR
FIRE R o BREDF R > 2 A g L& P AR o 952 R 5 3 (World Economic
Forum) =~ # 2015 # > ok vhes gk i 4 gpﬁ CSERIE LR 320 T A S AR R
LRI £ A AP Y R AT AR K oo FIP 0 hATe v R KGRk
ELR SR O S Rk S et s b MRS ,ﬂ;g«)%. s BEEARZEIE Y o AMEY EE Y 7 L%
2 eWOM~ P et 3% 6 P AR TR K 5% % 5 %o %%‘ A L’v‘l?’\ir
FRABOREERA AL 2L P DS Jﬁ’*eWOM‘ Peng & %8341 5 2%
B> 2 HHBELF 5 ARORE; T2 ]&eWOM\ B e 3 \zuéb Bt éﬁ_gﬁ;
,a%s—;}\ o AT #gxr SPSS20.0 it AHME T A MR LT 0 FH T Amos 20.0 f

el RN ﬁﬁwomﬁ#P”A% HiIpE AR s 2 ey B 2
%éﬁ TEPRE LRI L F R L TR

s —
,,-

C;I\il‘ﬂn

—_

<%
55
2
-
+
B

MaEF s T AR PFEFEELH T IO P L% B



How much do you understand the tourists from Southeast Asian Nations? A
study of integrating the theory of planned behavior, electronic word-of-mouth
and destination image to explore the behavior of inbound tourists of Taiwan
from Southeast Asian Nations

Abstract

President Tsai convened meeting on international economic and trade strategy on the 16th of
August, 2016, the Republic of China Executive Yuan adopted guidelines for “New Southbound
Policy”. For the tourism promotion policies, it was proposed that simplifying the visa to Taiwan for
the tourists from ASEAN (the Association of Southeast Asian Nations) and the South Asian countries,
to driving multi-variant promotional policies for tourism, upgrading tour guides’ quality, establishing
Muslim tourist-friendly environment (the Republic of China Executive Yuan, 2016). As it can be seen,
it’s an important goal of the government to develop the tourism for tourists from the ASEAN countries.
According to the World Economic Forum (2015), the global travel and tourism competitiveness report
addressed that Taiwan was ranked the 32nd and noted that Taiwan travel international visibility was
not the top choice of respondents’ mind. Therefore, while developing the tourism compatible with the
New Southbound Policy, focused on the tourists from ASEAN countries, their intention and attitude
toward Taiwan was worth of attention and explored. In this study, the Taiwan inbound tourists from
the Southeast Asian Countries were taken as the objects, the theory of planned behavior (TPB) was
integrated with electronic word-of-mouth (eWOM), destination image to explore the influential
mechanism of tourists’ behavior intention. The purposes of this study are to understand the
relationships among the TPB variables, eWOM and destination image, and the impact on tourists’
behavioral intention, and to construct a tourists’ behavior model. For data analysis, the SPSS20.0
statistical software packages will be employed to proceed basic statistical analysis, and Amos 20.0
will be used to proceed confirmatory factor analysis (CFA) and structural equation modeling (SEM).
Based on the findings of this study, concrete suggestions were proposed for the development of the
tourists from ASEAN countries. For the academic contribution, it’ll facilitate further development of

the theory of planned behavior.

Keywords - Southeast Asian Nations; Theory of Planned Behavior; Electronic word-of-mouth;
Destination image; TPB; eWOM.
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BOAPHAFLI SR TRPL TR ER AL T2 0 AR FRAFREEREE 5 E T
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BAGTE R TARIRPRFAZEILR A LTI AT FL AR EHT wE
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B} 5 R
T A8 %% TR _
Attitude toward
Behavioral beliefs and > .
_ behavior
outcome evaluation
e %5
Behavior > Behavior
S0 AACW RN o intention
Bl = &
Normative beliefs ”E“Lﬁ”ﬁa

Subjective norm

A 4

and motivation to

comply

Bl 1 I |4 {7 ¥ 72 %45 (Theory of Reasoned Action; TRA)
T KR : Belief, attitude, intention, and behavior: An introduction to theory and research (p.16),
by M. Fishbein, & 1. Ajzen, 1975, Reading, MA: Addison-Wesley.
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R TR »| Attitude toward
Behavioral beliefs and behavior
outcome evaluation
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R . " 7 % 3 Bl P L
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- AR ER]
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) 23] 7 % 2% (Theory of Planned behavior; TPB)
T kAR o “Application of the theory of planned behavior to leisure choice,” by I. Ajzen & B.L.
Driver, 1992, Journal of Leisure Research, 24(3), 210.
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w 787 3 o Lamand Hsu /4 ¥ B ~ p(Mainland China)¥® > %% (Taiwan) s B 225 % 5 ¥ % > 353
7 B LR E ¥ 4 B (Hong Kong) e%k 2%, Bl(Lam & Hsu, 2004, 2006) - Sparks and Pan
(2009)FF B PIBLE 2 2 S E  AL BFHTAE L RAFPORELENE B A F LD
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H PP %t e e B 22 %2 % 2 B (Jalilvand et al., 2012) o Fpt > eWOM 23225 P i
LR EGZOREAE LR A PPEN R PR FLDERFFE S 23F ARG
2.3 BB ERISEE eWOM ~ %25 p irp {2337 5 8% > P RE > 75 2%
A R E (7L o
()5 MmERALETE

MR A L %92 78 © Lamand Hsu (2006) 4534 ¥ B+ M2 5B A5 3
WRBARGLE TEY 2 G RR AR T F LM E ALY - BRA(RR
% 1) %2 > Horngetal. (2013) 453t c BB R 2 S AL N7 5 LB 18" 2 7 5 1

B~ ABARF - wEFLEiE ALyt BRAE(SFL42)
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FAlBR-1LERAF TEFIHNEZ
5 B
FEER IEE ‘Kf%m;.‘fﬁ{ # e(pleasant)

I
I B B e vseng sk 4 4 A & Fen(favorable)
k) 15 /JE‘ e Sf’rm " n»\é‘ 4 i £-cr(enjoyable)
U
kil

A i A AR S AT R RS
P i A N BA SR E R TGRS A L

F L %k : “Predicting behavioral intention of choosing a travel destination” by T. Lam & C.H.C.
Hsu, 2006, Tourism Management, 27, 595.
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FloipH £ & SR LS LD

PEA B ASEE REARIE TS
PEA OB ALY R i s F A LD
Faaten gAY FD

LS A LTI E R SRR
B A EAM TR
i A eh
EEEREF AR R RPN
p Fe i 1 4o
sy A fFEda % >en
F 4 % R - "Segmenting food festival visitors: Applying the theory of planned behavior and lifestyle”
by J.-S. Horng, C.-S. Su, & S.-1. So, 2014, Journal of Convention and Event Tourism, 14(3), 205.

= ~ . c M (Electronic word-of mouth; eWOM)
(- ) eWOM 2 & g7 35 8
A 3p i (word of mouth; WOM) 3t 4 erB~{H R A X EAp g £ 2> A 2 § Ak

# + % (Liu & Park, 2015) » @ st B Ap > i ¥ 50 BEkh X ik BohR, B 5 R e o R eh
& LR A d 7 et a1 & 4 a(Xie, Zhang, & Zhang, 2014) > & siene B 4p i X AR A
AR R FpE Rk N 8 2 ' o ek v M (Electronic word-of mouth; eWOM)dk % % & M d A
N FRDA DA E R LR E o BERR - HWA RS TR G~ f
% g, L (Hennig-Thurau, Gwinner, Walsh, & Gremler, 2004) - Bronner and Hoog (2011)# ! %z 2%
FeEE Y > 7 WRF IR PRI DT DD AR PFF UL o AHH LY
f2 % eWOM o

"LEAIHME T G 0 ®Ar > v A B P oA 0 5 ¢ A (Electronic
word of mouth; eWOM) ¥ #-H 2 ¥ T 3 2 > B ek % (Ladhari & Michaud, 2015) » &k 35 4
FVBEGB LTI 5 S R EFEH R &R § & ¥7(Flavian & Guinaliu,
2006) o 323@}( 3 *,'.\%31,’—5,;} ~ pgjg‘mgg;‘gﬁ ~ %»}LE N 4‘4—1-‘110, z ;}—3‘; {;}L—-:‘.!:, It ‘;g&xj. - gﬁ:%
4, 18 11 B 2 acdE (Mauri & Minazzi, 2013; Sparks & Browning, 2011) - 4p §&> i@ sLenr B 4pid s
EERES T F]ﬁﬁ;:rﬂn)* ﬁ{i!& F Bt B s L A B ER L T £ P
B2 R aiTIEIEE > A X ¥ L% F %o o & 4 (Mauri & Minazzi, 2013) »

eWOM 7 x&“,ﬁ ,ﬁ P XA KF S ;L;i ) +]Lf«gab,!oz§ﬁ;m?;mj P AR T 2§ T 2
REEBF§ o1 E-F g B2 G epp € ol o & F H{IRIE4 354 11 & i (Escobar-Rodriguez
& Carvajal-Trujillo, 2013; Hsu, 2012) o $$3t gk £ 22 ¥ > § 2 SR RBZF LMK 2 7 5
ZAEd R —‘F% IR B T SR E E & Tk R(Lee & Cranage, 2014; Litvin et
al., 2008; Liu & Park, 2015;Papathanassis&Knolle 2011; Xieetal., 2011) o 4-%+%& %< ¥ » Sparks
& Browning (2011)dp & F I F 30 P FAcehn L7 £ 3 L A pel T o222 % o
T AR q_? A ¥ Ri% I;S%)‘;z“r % iRy B EE s i en ,f_:é' A5 3% o ‘f’f‘/ﬁ 7 —'ﬁ IR LAk (B 4o
TripAdvisor) » ¥ 4555 —“‘Ff ik kR ELOT M E Fm ik f2 8 R 32(Yen & Tang, 2015) -



BIRIREOER T 0 RAF R B E MR DT 0 R T eWOM H Rk R EFu LR
(Harrison-Walker, 2001) » S ¥ 430 & [ chlieig 3£ > 12§05 § % A S22 IR M T30
v ARG FE OHE T E BRI TSR &Lééz).g S L N ST
e % /i (Cantallops & Salvi, 2014) o F]pt > eWOM 22 Lok 4 »2 ¥ cnfd (2 B (FIF » 4537 -
(=) eWOM g2k & 52 ¥

7 B eWOM £ gLk % =z ¥ enff % > Litvin et al. (2008)44.5% 7 eWOM Lk & »z ¥ end
& ey s2d

1 “TR&PE SERBILE TG e g2m o )7
d A BARRGRE R N 0 B BEE RE TR N

> %

2. ftf‘.zafr; {e‘!s b *é;m,

3. AREIRIBLG FSHEL Al I A RFFH DRSS

4. F 3D FrengA g S P PF MY AT fﬁf’r’%agﬁ’? M R R RE

5, BAZMAEIRSTFRFILME AT BP0 - B IFE o

AT PR R R 2 Frid eWOM 75 G 2 £ &1L eWOM #2303 i 5 e AL
FLEX Rl 71 & AL o Lewis and Chambers (2000)45 k,ﬁpq‘h*“" B gg_r%a A
¥OoOMBEASNEFOFRAAEEE v Bjpd g G [ AT g

Hod P (2012)#% O %I:—"r TRZ AL KRBT REEY Wﬁmffrﬁ 2 PR ,gﬁ] - eWOM %
PRE ¥R E Bt ¢ 43 7 (Jalilvand & Samiei, 2012; Jalilvand et al., 2012) - Jalilvand et al. (2012)
{4p & eWOM % %Kffr* P koo eWOM~ P ang & %% § BT RSBLR - Tt
eWOM & 5225 p s %10 2 BB L RBlaoM @ LR ddf g ©
() eWOM £

% B eWOM > Jalilvandetal. (2012) 2 & % 5 3225 P e > 4734 eWOM ¥ P e § % ~ %%
BRBPE o E eWOM B4 ¢ 45 BRIE #2043

%3
eWOM % %
¥
eWOM P D ATEVIEL SRR D chk A A e PP TR g ALY gRAE LS

&“r, s b ’sp\é’-‘zl’_’/‘
PRGN E R RS i B L ma(bldcz 9) AL ¥ ¢ B H
SRR < el
SR A EE - BERSIS RS S (GldcE W) AT K ¢ AR E L%
Z hA b R 5
A L - PP e s T 2w (GAe ) N Y g B 5 E R RYs
LR TR
B AR - RSP R (A E Y ) de R A B HE B 2R s b R
1‘3’_;‘/-* y £\ g A - U\' tyuﬁﬁ
BT AR - RFP P FE(bAe W) B 25RO R EIT € 1 AT
T3 B R PsR JF [
F L %k kR : ”Examining the structural relationships of electronic word-of-mouth, destination image,

Gk
¥
3

tourist attitude toward destination and travel intention: An integrated approach” by M.R. Jalilvand,
N. Samiei, B. Dini, & P.Y. Manzari, 2012, Journal of Destination Marketing & Management, 1, 138.



z ~ B g R % (Destination image)
(-) P & %2 TR

D R L RT TR AP - B 2 a4~ 8285 % (Crompton, 1979) o B g
LR2ZEBRIARF IR N S P ol L %G BE P g E R g L F1F (Mayo,
1975) » 7 EBr 2% % P e 5 # 40 F £ 4 (Baloglu & Brinberg, 1997) S RBBEHED
SR fyjﬁ}:mﬁo,éégi A% _F]4 (Oh, 1999; Yoon & Uysal, 2005) o o »>* 3225 P e 2 [F 35 7)) ek & »
Z 2 p i F R )RR r&’%‘b ¥_ix € & g(Baloglu & McCleary, 1999) -
PP P el KR &d § A EEAMS B A A7 2 (Baloglu & McCleary,
1999; Beerli & Martin, 2004) - 2 B 4 ‘i’f*& P p ok Aol 2R aeZ 4R
(Crompton, 1979; Fakeye & Crompton 1991) » 7= 5 25 & $45 € P e TR 04 gL (Baloglu
& McCleary, 1999; Bignéetal.,2001) o <25 P e+ & % &£ - B 5 HEa ch% > ¢ 77 uw@ iy
R eh= 4 (Baloglu & Brinberg, 1997; Gartner, 1993) o ta4v= (> £8P g & %45 7 P e
Bt = 2 (Gartner, 1993) » @ FR & (3 £8P chi R R 5 B A 4325 P e Sl R
(Baloglu & Brinberg, 1997) ; @ § Min iR 25 » & LR vz w o - 2 FF i
% (Lazarus, 1999; Oliver, 1980, 1981; Pham, Cohen, Pracejus, & Hughes, 2001; Swinyard, 1993) -
) P g2

BBV P L RErE L8 2 ¢ 30 B R 2 & o Fu, Ye and Xiang (2016)

=

F3 P e &%pﬁwﬁﬁ mﬁ*ﬁm%%ﬁﬁﬁﬁéiﬁiﬁﬁwﬁ’ﬂ%ﬁ*Bﬁ%

bR A E4EA BHER RS  HER SR EA D LA 4o
24
WP e L g4

15 R
R T T LR BIP AR

3 ABG? L /5 g R g
7 oARE X L ek i
A AL A LRI DRSS

W g iF

%wgﬁ@@

7L %k “Reality TV, audience travel intentions, and destination image” by H. Fu, B.H. Ye, & J.
Xiang, 2016, Tourism Management, 55, 43.

% Garcia, Gomez and Molina (2012)e%2 3 ¢ » @ * P g & R 4F3 48 P e paE =
Bk HP e LR e 0 SRS REALEERE \é%ﬁéﬂﬁﬁ‘hfm%f‘“
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FAL kR : ”A destination-branding model: An empirical analysis based on stakeholders” by J.A.
Garcia, M. Goémez, & A. Molina, 2012, Tourism Management, 33, 652.

7 B p dhp % > Lin, Morais, Kerstetter and Hou (2007)#% 41 B 3 R, % e sves
R = ¢ BEFHME %3 BSOS e hihd » Alcaniz, Garcia and Blas (2009)R]4p
Hp e E % ””m*ﬁ"’%\ PESEFMAGHESLEISIHER A DL R - d T4 TpEk
FoROE LR ERTSTALL - RSET ARG ECFERLAME TS AREDT
T BRAEE G (Blgne et al., 2001; Chen & Tsai, 2007; Chi & Qu, 2008) o F]pt » *F7 7 #-5
Pend % %8 TPBHAHSELE 2 LR E-

>J

2

I -~ {7 5 R W(Behavioral Intention)

(-) A3 AWML A
FriBl gl AR OLPFR > ARTIRREENE T Fa v I RELARIERE



7B BV L ¥~ (Ajzen, 1991) © Folkes (1988):a 5 B 4 1 BLI¥TH X K+ it
ﬁé?"ﬁf’” 7’5?’ fp—% FriB o dFmsv AL ABFERD - 75 ABPEL K p AR
& 12 3% (Attitude theory) » f& & 21 & d 334(cognitive) ~ 1| (affective)2 & # (conative) = f& & Z
raed o Findr ) WL BMEHL RGO SRa T g o THE ) AR BRE LR KOS
SR T e R AR E L R R a7 & & 27 5 L B(Engel, Blackwell, & Miniard, 1995)
Jones and Sasser (1995)# M AEZ LA F PR 7 2 R B €7 P AR B ~ £AFHEY 7 5

REFIZMALIEANom 75 LBT %A 5 1w (favorable)®? f + (unfavorable)» # " it & |
Féiﬁ%]s R ‘?‘Féﬁué & f"“fﬁ‘g"%fﬁ‘ﬁ?&#&ﬂ%ffﬁw ANERHEHSF »\:}#}5‘?&
PR L 52 A A LB % #(Cronin, Brady, & Hult, 2000) ; * 2 > FAEZ $ 2 7 3% 7 TE e

74 .&557]53 HE 7@;?‘ AAEECERPRZ D ~FOHZ T T E - B8 P L ¢
ERPFZ T L TR AT N J EW l—"n#p 1% (Zeithaml, Berry, & Parasuraman, 1996) -

EI TRy *a‘ﬂ ﬂi‘}"-‘]’w?ﬁm_j_. w A T oalde g JlhiE & % Bl(Boulding et al., 1993; Zeithaml et al.,

1996) » & (75 R B MEFEREF 57 8 &40 M (Venkatesh & Davis, 2000; Venkatesh &
Agarwal, 2006)  Lee, Lee and Park (2014)3p 1 7 5 L #4303 F & %5 L o chivdf - ¢ 2
ARG NELAR-Lh T RENEE AR FE L RAER - BADFELIE A
PR BAAEEROEFEE S AT TR LRLER TS LR FER(Ajzen & Driver,
1992) -

FTHEFIABOEE  SHBEE L LB OPEA Y o Leeetal.(2014)iF* 2 v v A~
BARBEUE AP IABEE-ZBRAGFEEFS LB(LL 4 6) @ 44452253 B » Jalivand et al.
QOI2)BI A * FEW L Z3avh g £ hwes P A8 BRIFESSLR(LL 4

¥R

AW ﬁﬁﬁa%f@
WA A
XD PF DI B
F L %k : “Developing and validating a multidimensional quality scale for mega-events” by J.-S.
Lee, C.-K. Lee & C.-K. Park, 2014, International Journal of Hospitality Management, 43, 127.

%7
“ELWE 2

4]

WL T NAFP AR L AT YR
EAE S R N « SRR S ph o < B A 1
dod & 2 E et er i B e S e R

F L %k kR © ”Examining the structural relationships of electronic word-of-mouth, destination image,

tourist attitude toward destination and travel intention: An integrated approach” by M.R. Jalilvand,
N. Samiei, B. Dini, & P.Y. Manzari, 2012, Journal of Destination Marketing & Management, 1, 138.



7 ~eWOMBE T3 GR ~LBERAP - EFEHIL Bt

AdlF ALY > FEER 'E‘Jﬁdpv R ESEHARIIELRE SRR A
Bl & T B (Ajzen, 1991) & (7 5 BRI LML SR T FERORE
BELEE AR AL P C AAE T 2w cheWOM 31 EI e AR f wiheWOM
¢ ¥} w» & & (Ladhari & Michaud, 2015; Lee, Park, & Han, 2008; Vermeulen & Seegers, 2009) °
Luo and Zhong (2015) { 5 3% eWOM %A+ 3 4 % (Social Networking Sites; SNSs) st % B % 22
AR T B oo s b LB TR S B eWOM s d > B 5% 7] Tk L B o eWOM B2 18 #
—*F]’mmq)i A-F_o eWOM% e e 2555 B A E R (Jalilvand & Samiei, 2012) o F]pt > &

itk eWOM ¢ & w BB EHE LR )= AT 2 BR -
Bk - (H)) : eWOM g w BB TERR

Mr

VRAAERY 0L E‘i*&#m ERMLEBLEIERAF DA ﬁﬁﬁ&iﬁ«%&%aﬁs
1o d SRR R A S8 RIS AL > WOM B g opb§ 7 5 (Litvinetal., 2008;
Luo and Zhong, 2015; Park and Nicolau, 2015) = 7  WOM i& # A d B A Ak eng Lo
MR R LR Ed A et 21 g 4 e(Xie et al, 2011) 0 4 0 PEE B BRERBEE L 5
FHEWOM) » Fli A ende g m APl o F W) £ & # 4 28 o Jalilvand and
Samiei (2012){ #F eWOM H* 35 L e S R E B F R L o Flot » )8 AT 7 2 BE =
B = (Ho) : eWOM ¢ It v B 55 E 2 3 i fe

R

PEAIERY R FI R R R R AR FRABE O AR 0 -
B4 Ao SR OB e T 0 IR RS L R R ARG BT
fef HFREE L TR DILRG L 0 HEE SRR SRR T SRk
BLE T A DL Lo YR F R RN arR LR ket R A 0% s L (Filieri
and McLeay, 2014; Ip et al., 2012) = 5 7 & &5 3 § b 'k > 3§ & & 1945 b Fordk sk
Bk A k- T(Luo and Zhong, 2015) - Jalilvand and Samiei (2012)7% 45 ) eWOM #4357 2% Z ih
o 7 AT E B E B T e WOM § B E HNF) - P e sk ¥Ry b ARR k| E
A% 7}‘»/}55 2 BE =

B3k = (Hs) - eWOM ¢ & w B BB EL 2 &0F 7 5 4574

= ~eWOM £ {7 5 L, Bl M &

{7 % & Bl(Behavioral mtenuon){#;} AL T G E’v’ﬂfé)}’;ﬁ(Ajzen, 1991)- 5 % 2. B 5 3
PHANFER HNASS P EFAAT RHEFFLUFF A TS M (Engel, Blackwell, &
Miniard, 1995) - 4-4+% *z % > Ladhari and Michaud (2015)# ! % % AL FE R F ap % > 5
LERE S AW 75 LW o @ Casaldetal. (2010)4p 1 S8 52 25 F e 2 chE, RI$HTE *
"% fEAFERBOLE ) NE THE!MEEDIR, 275 ABE L »HF AR
% o @ eWOM B 58p-k £ it B e %, Bl 7~ 438 7 (Jalilvand & Samiei, 2012; Jalilvand et al.,
2012) o FB A AET 2 ERE

BX e (Hy) : eWOM ¢ & % B %L 2 75 LW

41

AN~ eWOM 22 p s R, %2 M 4



eWOM B - B p inp o8 2 = (Mak, 2017) > # it & #
*z ¥% %, Bl(Abubakar, & Ilkan, 2016) - Jalilvand et al. (2012)4p 1 eWOM ¢ # el I A i
g R0 F]P 0 AR AT 2 BRI

Bk T (Hs) : eWOM ¢ I v 28852 2 p et 3, %

1~ PP EFEAFIRR S LBRRF - R FEHA2MG

Py LR aBBBRE DA - GEF -V E-FEZRLAMNE T2 LREH
w0 - B R4k s ¢ (Bigne etal., 2001; Chen & Tsai, 2007; Chi & Qu, 2008) - Lin et al. (2007)
”ﬁ*ﬁm BRIRLAE TR X ¢ BFEEME R T RGP D iR SRR Y
F‘ BRP ok g dand &M L2%E P g 5 F 924 %1% (Mayo, 1975) o Jalilvand et al.
QROI)LEF T P L hL e BERELLER - FE T P LT BL -
P pa it h o VHRLFHEFLIESG B %"?ar’;&& . 'EL*FL# N et ST
¥ % 7% (antecedents) ; Flpt > )R AT 2 BRK S ~ BRK- FBRE A G

B (He): P R % g m B ESL2 75 B R

B (H) D P % 6 1o BPSE 21 R

BRA(H) D B e &k 40 BT L L 5

(«M (mu («M

LapeE R EEFIARIMG

FOMP e R R E L LR E 0 Alcanizetal. (2009)4; 1) P shE { R AT i §
SEEML ¢ P EBE Lo e 4 LB o Jalilvand et al. (2012)77 45 91 B s £ R
HALRL G HERE L U AE L L RRA

B4 (Ho) P R 2 r HFBELE L LW

L FAERCABRRF TR FI AT AWMIMG
Frlm? o 7o B ARRE L E L FFEE S L B(Ajzen, 1991) < &
KB AER Y > e L S ApMAT T Y78 R (Alam & Sayuti, 2011; Kassem et al., 2010; Sparks, 2007;
Sparks & Pan, 2009) o F]gt » A5 AT 7 2 BE - ~ BER L - FBREK LD
BERLHo): FrERAEEPHEBLLFLLE
Bt -Hn) ABRAFELI B FEEL2 55 LH
Bt -Hp): v F o84+ B EEL2 75 LR

P
=

»@;I;Jeff.ﬁfg,—:g,ua;ﬁ’wswxzﬂ LR AP AR EIEL & B
FE eWOM -~ #2325 chp F JIFAS LT 5 LB - AL F 47 > 1L eWOM
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H,

SRR

(eWOM)

Hs

A
LTS
2

H,

M3 i %N

SRR X kS
(=) =3 AEWOM)

Brav MEWOM) A d Bt R Un i £ % L AR X RE R > B R H
AR PR OEG ~ f R L AT HR-eWOM 24 5 A EREFE L 23
HiFwmehiw 275 o
(=) P ef# R, % (Destination image)

RHP R LRV AR A PH- BE PR E S BREE G o AP MIRGD |

FRBLREEEHD DAL B B DEEEE G o
() #3EER (attltude toward a specific behavior)
ﬁ«,#ﬂ— A% %“"'Jférrpzxiﬁ.,“r},ii FHF RN AAF S AR R f G aREY - BAYH
WRAT S DR EXINE 7L A A hiT 4 1 & (behavioral beliefs)£? % % 3 i (outcome
evaluation)® 5 "F*,‘ ’?# BAGFHE2RZEF L A2 T RS TR L fg"%fﬂ]#ﬁ iz R %
BErR - AFY BT AR TE LD o BRSO %RS oF -



(z) A A4 (subjective norm)

Edp- BAARARFAE LR X DAk € B4 H Bt g 1 4 (normative beliefs)
2 i j{ b 4 (motivation to comply) » % dp B 4 17 5 LM IALE RBEFF > 1 FRILB A
A H e BAABMELLDREER - AP RABRRAF ARG > ERD] S FRSFELING
4 chi A A W hR L2 BERR
(T )&% 7 % ¥+l (perceived behavioral control)

iR ARERIFZEFSAFFI AT &F B BADES 75 0 PANEHIR A
(control beliefs) » & B2 58 A FFRULF %7 2 Vil A2 e Lop B A W HEF 2975 2
MW ELTRA L iR RERAFRLRETRER AR E I A EA G
EET) o a2 APl Fl R R EER -
() #HAMW

f EZE2RNEBELIAOIR oL BIM  EHME T2 REF

FECAFTHREFLIAB IR R REHN CF LI e v AEE LR

= FJ%%K?-"
THPREBAZEFTHRAE FEPNF LT 0 A (eWOM)~ %25 p i { %
?%‘J 7 a’fs—‘”t’ﬁfa AMEEL 2L H L AMTHR I NREHEE L L kg ARHT
S
2015 # k st B dp et P B ARRE ST Lk B ka2 2% 5k

B M2 G ATRE CERE R o FYt 0 S LRI SHEF DL LI AR
EPp 3o FREI ARG LB R B RFR Y 2R R 2R R
WA RFTwR -~ 1P 2wz Bl 2 kP AT HREY » B N EE R SR
>R RFR MY YR 2 B 2R o @ e 18§ Y (back translation) fidg i@ *
BARFET - PR RARTRELARSE L BRI IHRIE T P RRRAIR A
AR FARLERT > MR aniy o PRy ERARSE D R AFLEH
PRt > feiF - 2 :x(Dimanche, 1994) c Fot » AP T H AR S B2 P ER 218 B
RN B S KFEEY 2 o DA RS CHEEY 5 kF o A EY P 225
7 & 7 o {5 fuiE > % (back translation) o FE R B F 2 TR % 14 (Sin, Cheung, & Lee,
1999) » £ HF LA R R R SR EHE P o Ayt éLéa‘:é‘_%'f FTEPN F AP > g bR
W2 ¥ e B LR
(-)F3 R~ 'ﬁ%#ﬁffﬁﬁﬁ

d 32 imhe @ § 4 IB/F‘"‘A;'E‘ AT REEAFPAEREEL F { BB
“,ﬁ%iﬁ;ﬁAjzen(1991)_¢?Ajzen and Driver (1992)2_ 1 £ @A B # 2 i * > T %3 #3347 5 2%
et I LR R AR R 2 ?‘/I?J%”ﬁ M3l s 2m iR L RBIEL D :
etal. (2014)2 2 Lam and Hsu (2006)2. 77 3 o 2 FF 3“1 * 2 £ 4 > T2 R Z5BRIE » A |
Rpep3BRE > R F SR AOBNE > X 4BRE - FAP FREFTHE Ko
R FERAS

e



KAWEFRBRABRAP L FEEYEL

& i3]
e 1. 3| ¢ B eSSk B a
My experience of visiting Taiwan is very good.
(Attitude 2. Pl LA L A B
toward My experience of visiting Taiwan is very desirable.
behavior) 3. 3| LRvsenis gk A T en

My experience of visiting Taiwan is very valuable.
4. B 5 AR A AR

My experience of visiting Taiwan is very interesting.
5. 3| o @RSk A LA 'Iﬁl P

My experience of visiting Taiwan is very enjoyable.

i RAP 6. ~ SUWHAEF BB g A A BRY > i AR L AR

(Subjective Most people who are important to me think I should visit Taiwan.

norm) 7. * FEEAEG BES BN EW o REP] SRR A
e

Most people who are important to me think it’s good for me to visit

Taiwan.
8. FRI A > I SR pnSKREAS T Y Fan
Generally speaking, it’s expected of me that I visit Taiwan.

wEFAEH 9 F RESEF I SRR

(Perceived I have enough time to visit Taiwan.
behavioral 10. ¥ MF 5 BE LR ap B
control) It was easy for me to acquire the relevant information of visiting Taiwan.

1. 3 ¢ S o il g flen
The transportation of visiting Taiwan was convenient.
12. F Egeng & § T 5ok vpeny v
I can afford the expense to visit Taiwan.
13. | o @I L 20
It was safe to visit Taiwan.
14, F I et - 4o 3] L g s
It was available for me to visit Taiwan with company.

(=) eWOM £ %
7 B eWOM % #
(EWOM) £ # » £ 2+ 6 47(

’

% a3z p Jalilvand et al. (2012)z_ electronic word-of mouth

1R 5
94 9)o

\\\7;» J=-
D \\\?g,



%9

T3+ T AEWOME %

L7
eWOM 1. 570 F vl ks p g s AW PP FTHDE G AT Y ERFH
5 E s méﬂ‘—;éa

I often read other tourists’ online travel reviews to know what destinations make

good impressions on others.
2. FOFERAER RGP AP AE(blhe S ) A ¥ gREE B 5
2 SIS « e
To make sure I choose the right destination (like Taiwan), I often read other

¥

tourists’ online travel reviews.

3. S AEE - BESIA GRS e (MAe s B ALK §ARE
YL R L P
I often consult other tourists’ online travel reviews to help choose an attractive

destination (like Taiwan).

4, B LE - RPED g T2 (blAe o B AWK g BRI R
SR TR
I frequently gather information from tourists’ online travel reviews before I travel

to a certain destination (like Taiwan).

5. FATAR - RGP e PFE(GlAe 5B ek ARG B E B RE M b R
B o g HA TR Tl
If I don’t read tourists’ online travel reviews when I travel to a destination (like

Taiwan), [ worry about my decision.

6. %ﬁﬁﬁﬁf*ﬁéﬂﬁ%%ﬁw%SﬁY$MH%%ﬁﬁi%wﬁﬁﬁgﬁﬂ%
*’\ﬁl‘[;vx‘fqzﬂskf‘j_\.ﬁnj : N

When I travel to a destination (like Taiwan), tourists’ online travel reviews make

me confident in traveling to the destination.

(Z)pa L ed 2
FHPa R RE A L8 24 ¥ i3 p Garciaetal. (2012)2 P e & % £ % (Destination
image) - 7 #- Garcia etal. (2012)22 Fuetal. (2016)2. P e & % & 2 87V f1fs » PRI B AL
£ 5 T4 m2id 4 L (Friendly people) | 2 B35 o $35 8k £ (2016)5 2 ¢ &3 [ 104 & %
Ko p2detd o #oBBRar g L% - F 5 T ARRES ) (47.69%) < 7
R rrﬁfmﬂ% Aot dEg P o e DAY L 2 BRI e gt fh s T ik dg Fuetal. (2016)
2. p e R84 ¥ B & F i (High quality of accommodation) i #c 3 if 4 ch i
(Suitable accommodation) ; #-3 4& < it § 2h(Interesting cultural attractions) i} < & 7 A&« it
¥ 2//5 ¢ # 2-(Interesting cultural attractions /historical attractions) ; 14 % #-A % & 4 chIR 5



(Unpolluted environment) i #c 5 A %
AR Y ArE 2 %2 p ings

% 10

WwHp B L E 2

&4~ R = Bk ek 8 (Unpolluted /unspoiled environment) ©
RREAEFSBHS - I8 BRIEGHELE 10) -

H &

B

o -

}\.'.

RH

Infrastructure

BRAME

and
socioeconomic
environment
o= B RE
il ?‘ B

Natural and
cultural

resources

e =

3

Wy 1% g

Pleasant
atmosphere

f#j r At g BB
Social setting
environment

ﬁ.\i 7
X5 % Overall

image

AN i

00 N

10.

11.
12.
13.
14.

15.
16.
17.

18.

5 RSB 4% iR4F 18 € Good opportunities for recreation
activities

3 4F ehpE4~ 3% Good shopping facilities

7 i § P 7 Suitable accommodation

3 B & F oo £ 223K High quality of infrastructure
=R

¥ % £ 7 % 1 Good value for money

i} 7%z 23R 4% Low prices of tourism services

3 # B o9k # Beautiful landscapes

3 2 L 4F i H 4~ Fascinating architecture

3 A& it F B/ fr ¢ F 2k Interesting cultural attractions/historical
attractions

Frulend F 2 V&4 % Unusual ways of life and customs

£ A fleng 3 /T # e 2 Relaxing atmosphere/peaceful place
3 — BR¥EFE Itis slightly crowded

L
AP 2R ¥ % & Friendly people

R 4 & > Place to rest

B A% > 5 F {38 High level of personal safety
?L’%? §27% ~ %2 High level of cleanliness

<)

AR T4~ A X EH R B Unpolluted /unspoiled environment

AR H 8 SF I iR 2R P ke > ¥ S B e § - fdFens &
I JE L o
The image that I have of Taiwan is as good or even better than other

similar destinations

(E) TFEAWME 2
TR

ZFAARBEA LR
T i3t p Leeetal (2014)2 7 5 & B &
%% Bl(Travel intention) » ¥ 2+ 5 B /' 58

LA A A
(Behavioral intention)4 %2 Jalilvand et al. (2012)z_ =

Fr v AJEEE L
+
~
GFga % 11)



9]
SAF AL LRI ED 6 T A
I will provide positive word-of-mouth for visiting Taiwan.
N gjca}% EAR S 2PN Wl B L
I will recommend other people to visit Taiwan.
EARTE AR AN IR e
I predict I will visit Taiwan in the future.
AR E LT SA kRS B 4 LB 6 arEs g
I will visit Taiwan rather than any other tourism destination.
Yo% E 2 E Ao s AL 3 TR L RS

If everything goes as I think, I will visit Taiwan in the future.

()B4 A*FH
PP FZAATHEANE ¢ HRMB - A Oy o~ E8 RN R KT ARR R
S BAET N BT ANEBRT A D SR TR NE

o~ EKT

RN CE %%pi%W?f““ﬂ%’%ﬁ%ﬁ*’*W“'Q@“Féi%%é
FFREY & REREIE S R TRERERRE) R B F Z(Bdo s A 101 4~ &
B pd B ’Hif('r‘ N 7\)3-,%;) pob s BB ERFA R A SR R T @ %
FALeR e > FHR TR T HE R E 4ot > SRR BE RS EZ A o R
i 7 A T 148 %% (convenience sampling) ez 3+ FH § 2 50 § AFRE P H L B AR
FEInE Bk B AR e TRAR S 2 Pk

I TR

AFTEEN IR AR FAAM TR B EN S 2By RieR LR LR P P
PR 'H”‘Jﬁ?"* MR- RREIE o AFT Y Kk * SPSS20.0 At B A HAE T A A KA
170 AT 2B AR A R RAIT D AT A TE o T Amos
20.0 & 7 5% ﬁﬂW%QﬁWAﬁ FEHON o WA AT o
(-) B FRPEESF &

EREER SRR S p) S LA fﬁ,%}’f:ﬁﬂf’é B FTIRNEEFTHRB o LEFR
¥R R b o
(=) 33+ p 473 2
1. &k 33 (Descriptive analysis)

O A AR TR F R @R A s B A TIORE R LR R
S N IR E R SRR S O R 3 RN
L0 Bk F H L R e 1 -



2. B42% S mBRAH
AT REERY 2 8L B R BRENF 2 Ry ﬂww,p;pm %4 W3 hAp
MABFL S f 2850 BRFPEBL o 0T R HE L gD FHEFR
(1) %% B 4 #7 (Reliability analysis)/Z& P 4 15 (Item analysis)
BRAITALEZPEEEENETEE - R F* Cronbach’sa EH#& P & & & P 3K
e#1— 3k ; Cronbach a lﬁﬁznﬁi - B RS GTE 1 & S F 95 2 (Churchill, 1979) - &7
% ™ Cronbach’s o #cte il & & 2. B8 chp 30— KRR ;0 BEX S8 F3 070 3 &
%;'—r LA B e ¥ ? [* 35 P o |ErE £ ¢ LAEIE A F LG oHN 4 o R AR
AZEFREP>0.05) BIF g2 x4 Jféx%\»l‘ﬁ
(2) * 7R

St te BT EEEFRE AL S BRI T IR <8 T8 R1:2

FRERE R RNE AT B AN R b BTl SR L 2 e
(3) =R
Y e & (convergent validity) £ 433 & 38 P & #7 {7 E mf# A2 T2 RELTHF
it itk B TR R A TS BB -
) o ulsn
T W22 & (discriminant validity) s & £ AR5 S L F1 % 2 4737 B Zn AP MR L chip B
el BRAPHM BB 5% R RF LT 100 FF &4 1.0 BITAERL G R HRA
(Anderson & Gerbing, 1988)
3. Z#EALF] % & {7 (confirmatory factor analysis, CFA)# % 4 = #2H# 3% (Structural Equation
Modeling; SEM)
SR AR A & ¢ R FE M F]F 4 17(confirmatory factor analysis; CFA) % /54 47 - §
AR PR BRI AL FARR 0 MEP R TR IS T R O TRk ﬂ%
BRH hfeip B o P B & fud HE 2T R (construct Vahdlty) o MR AT L FTHREFFAY
Baehiiy e Lo E 2 T RS R] 0 £ R RES R IR R0 2 B 0 R
SREREIREERD > TR REAR DRSS A EFEMEN RS LR BRED
Lo

L

% 7% 5% F]% 4 7 (Confirmatory Factor Analysis, CFA),; SEM 4 50— 2R o SEM f#}
ﬁév\’f‘r BHEEA 2 o AL TRIE T 2 AlRIE I FEehF R g e & o
AL G- BoFEtEs — RSP R L% "M?rﬂ sl N A RN LA
;r;\:r_g;;;ng_;%\, \réﬁké%éiL?;}ﬁJ‘ Tfjf‘?m%%ri rﬁigiﬁ Ji,y ot iR
FOS BoFHEe o AE: TRI M VTELER CTARRE CTEEFIEA L2 TAE
LR E o T ABE- FE BAEG o0 CFA HAIRER ~ FIF R~ Jraotkh ¥ o

-~ 23 ‘-"mﬁ"-\i
T3 A (EWOMHES £ 4 6 B AT 47 CFA 1 » 4 T cWOMS « sWOMG6 # if AT 718
B L )& f j7 £ (factor loading)3=£r 0.7 «h 5 P & £ §B- & or H 4% £ 7 /& (Hair etal., 2009)>

-



Fp B AE - FRE EATE T CFAC BB B 0T+ v - If CFAfEAI g & ¥ et
S/pd R(B.866)T Al X 32 HE o F - HRETF v M- pF CFA B 1 4o B 477 0 2
¢ eWOMI (0.785) ~ eWOM2 (0.853) ~eWOM3 (0.753) % 45 p e & it W12 § 735130 0.7
PAELIEIHE AT AR GPEL T L AAT I CHEG LR o A BAl
B = BRIE RS AT T m R pe g A dp ik
chi-square=.000 degree of freedom=0
normed chi-square=\cmindf

GFI=1.000 AGFI=\agfi CFI=\cfi
RMSEA=\rmsea

e eWOomM1
eWomz

567

" .
x| I 2
o @

eWOM3

I

B 4 &+ U A(EWOM)- [EE7ELFE & 17 B

phh o T A 0 R T A iEG ke & (Composite Reliability, CR) = 0.840 » 428 0.7
gk & > T 5% B fc X P § (Average Variance Extracted, AVE) 7 0.637 » 4218 0.5 e > F|pt
BETEIEREEIRS ‘"@ﬁim LR RIE o R 1 SEM s 45 o

% 12
T+ v A(WOM)- IPSREMEF1E A 174 F 4

5 b S 4 18 WRCFFEFE RE R FRECRL SRR TH¥RIK

(factor loading) = (SMC) (1-SMC) (CR) 2% (AVE)
T eWOM1 0.785 0.616 0.384
o eWOM2 0.853 0.728 0.272 0.840 0.637
(eWOM)
eWOM3 0.753 0.567 0.433
S FEGAES

EREE AT CFARHEFRGTEER - FF CFARAIfg R P ot 2/
TR FIPrE- HRFEARRE - FFCFA BT 40T Bl5ry o H P TR
TSR 0T I RABDLITEIHE ORAEFRYEL T
i



chi-square=.000 degree of freedom=0
normed chi-square=\cmindf
GFI=1.000 AGFI=\agfi CFI=\cfi

RMSEA=\rmsea
682
BA2 826
716
BA3 F

BA4

® 5 (75 R - IPREMLTF A 17 H

B A R E L RAREG 2 3RIERAES A BESRS S BERAII TR K R
1 FlF#fe 3 BRIESA B0 > g2 EREAREARE R4 FLER
o e A A S 0.878 > 424 0.7 cif i » TSR HF R 5 0705 426 0.5 h 0
ey AV ELFER FPREFTEIENETL 72 LR ORBZEE > RTIT
~ F# SEM A $5 o

%13

2= ¥ AW

FrlBR-MHERELFEAITREL

5 Moy HRECFF AL REC RS FELRL AR R THPLEE

%= (factor loading) = (SMC) (1-SMC) (CR) ¥ (AVE)
BA2 0.826 0.682 0.318
7% k& BA3 0.846 0.716 0.284 0.878 0.705
BA4 0.847 0.717 0.283

SRR BN 33

1&%%1‘#61 EF3ENE LRI A4ABREEZE 2BFZEI AT Pd RENRIL
BBl FAl S EFRS s REAERAIE TR R B ] FlRHEmR3 BRE A ‘*‘fffr’%r\ ’
T E _;_Iﬁ_,f‘"‘"]ﬁalﬁ Eiif}zj Eom gkJL i= CFA {5 ’;fiﬁ.""'i"'ﬁ EL’*%IE il i L ) F é FE¥EAE 07
St s PRLDLTEIEE O OMABPEIFA 0 FTIFL & z\'iﬁ%#t&m z_pE

chi-square=.000 degree of freedom=0
normed chi-square=\cmindf
GFI=1.000 AGFI|=\agfi CFI=\cfi
RMSEA=\rmsea

630

SN1
789
519

SN3

B 6 ABARE - TEHRAEN T E A 7R



PO PR A ARG A R G 0.845 0 AZiE 0.7 iR > TR0 R B E B
T 5 0.646 0 AT 0.5 hP > FH RT3 ARG A B G B > BT 2
T — [# SEM A 45 o

* 14
PRAF- RREHAR AR
ROEdy B TR L FE BB GBI EECAL  BARR THREEF-

B " (factor loading) = (SMC) (1-SMC) (CR) £ (AVE)

L SN 0.794 0.630 0.370

wp SN2 0.888 0.789 0.211 0.845 0.646
SN3 0.721 0.520 0.480

R e ARk A

R F LIS L 6 BRIZERA T CFA 813 RIERAFFCFFLFL
(factor loading) /i ** 0.5~0.7 ¢7% 4% 5% §= ) - (3 3 PBC4 ~ PBC5 ~ PBC6 = p| & % #ic1s fp ¥
@ #3)peif A4 RMSEA <22 0.1 » BEF #0302 T i fe > ]t % PBC4~ PBC5 ~ PBC6
%%Q—M%:ﬁiéﬁﬁﬁﬁﬁf?—*cwx*ﬂmﬁ&ﬂﬁﬁ%/éﬁ&éaﬁg?ﬁ
LHEF DALLLIEIEY O NREEFGVFL TR THIERET FL AL R
7 5 ¥l Tﬁm Z_ R E S H o

chi-square=.000 degree of freedom=0
normed chi-square=\cmindf
GFI=1.000 AGFI=\agfi CFI=\cfi
RMSEA=\rmsea

HBIT AR

B 7 oA 17 A IR BEREL TR A 41 B

427

T

PBC1 654

739
PBC2

567

PBC3

AT A R F AR he AR R S 0819 A28 0.7 iR > TIOR KB
L‘E.T:‘h 0534"44’33@05 rﬁFBﬁ I}JII«LL’%"‘E‘? 33~EFF %E'Fﬁf‘—"%jf’fﬁ‘lfbﬁ: ‘f#m mﬁ’b‘ JE °
# 15
TEF IR -RRELFIRARES
Rog RECFRLFE ORFCGET FREAL EACA THRIES

L 44  (factor loading) = (SMC) (1-SMC) (CR) £ (AVE)
PBC1 0.661 0.437 0.563

¥ = PBC2 0.810 0.656 0.344 0.819 0534

¥4 PBC3 0.796 0.634 0.366 ' '

PBC5 0.638 0.407 0.593




I~F5 AW

FAAEMES £F 5 BRE¥B o A7 CFA {5 > #7R Bll ~ BI4 & i 350 1+ F] % |
J7 & (factor loading) /i *+ 0.6~0.8 % [ » iz & jp| & % ficis 2 -1 7] i i & 4p 1 RMSEA ~
00 HF R TR e 0 Bl S 0 %’Tfm-@ﬁ? SRR UL N
9% 071 > P LaL lgnf'&;».g B E i ZG‘-'——‘,LJ?.]. .

chi-square=.000 degree of freedom=0
normed chi-square=\cmindf
GFI=1.000 AGFI=\agfi CFI=\cfi
RMSEA=\rmsea

674

BI2
739

BI3
605

e BI5

WS 7 LB RELFIA A

L REEG 5 SRIERF e AL REIRS S P AT RE R e 1 FF
B3 Bl R B Aol 0 AR BRI E RS A T A 75 L S
i &R G 0.860 0 AT 0.7 iR TI30% B IR L 0.673 0 A2 0.5 ehf g T
BEFiE3ERAEITL R F S 40 ]&m B R B IE o

%16
FRAM-RHEREFIRLSVREL
g P RECTALEE R GRS RELAL L

Erhia (factor loading) = (SMCQC) (1-SMC) (CR) % (AVE)
.. _Bl2 0.821 0.674 0.326
g]%] BI3 0.860 0.740 0.260 0.860 0.673
BI5 0.778 0.605 0.395

A w2pp e 4 RS R

%P**—ﬂhw?ﬁa—rﬁéaﬁH%@J’ﬁéB%H€%%AFQ#faﬂiﬁ?
EB '—E”Lbb’Ql“”?//f?J MR A 0 2 TALE R R 4B o FAFD L iE
4B eX - R LAY G FRAFUT A 0 2 354 BiEw E F]3 CFA T
A ~ 4 715 m4p M CFA #3) ~ 4ﬂ+7yiﬁ%(IAﬁWM»‘“CTA#“'ui%ékﬁﬁéﬁ
oA ehfe g R Atk o 2| %P9 — JEHCS ELE g o0 MSREIE GG g F o

(-)r 2%z sk ¥ F]5 CFA

SRERFALREES 17 63 FAL > 417 CFA & > o175 BE ¥ CES ~ CE6 ih



TR FR L FEAZLOS P el plif A ALIB DY Y > REP G E LT
AT L CEI~CE4 T3 A& Rz K 2 7}&55‘_&13%1‘%& ES i
chi-square=2.828 degree of freedom=2

normed chi-square=1.414
GFI=.995 AGFI=.976 CFI=.998

RMSEA=.037

545
CE1

562
CE2

618 AR A IR
CE3

442
e CE4

9

N
I+
I
3«%

I‘——— _}-I%\ Fﬁlb 56; ?‘;%_4\ ’]"? ]%]

AT A 0 D EERGAEREES NS ER 5 0.825 0 AL 0.7 iRl Tiog
BHEPE 5 0542 4B 0.5 AP RN M EGEAE VAL 2 £ SR ARG

317
NEBRAMERE - BHRBEFR A REL
RO R IR R R GT EEAL RS ER TORIEY

F% 4y (factorloading  * (SMC) (1-SMC) (CR) ™% (AVE)
vy CEL 0.738 0.545 0.455
oy CE2 0.749 0.561 0.439 0805 050
" CE3 0.786 0.618 0.382
CE4 0.665 0.442 0.558

(=)@ kg2 % i FmE 55 CFA
BARBEe LFREG 4 BRI HE CFA {5 BT RBEI NC4 aﬁm;n 4 f
¥ vz gty ¥ ﬁ:ﬂ']ﬁ’l%ﬁ)ia‘ﬁ%ﬂ RMSEA = ** 0.1 > #&# NC4 %”J% 2HCA G TR
Pl F AR 3 BRI A BT Ao o g2 TR ﬁaz&ﬁziﬂﬂr P BARELR ¥
B F R R AT LK 1
chi-square=.000 degree of freedom=0
normed chi-square=\cmindf

GFI1=1.000 AGFI=\agfi CFI=\cfi
RMSEA=\rmsea
479

BRE(LER
NC3

® 10 E?kﬁvfbf,}ﬁ—]! —;ﬁ;}q\_,]:,fr%‘]

NC1 684

NC2

Lo




FUPRT & pARE S CFRES e R RS 0774 A2iB 0.7 iR o Tio% R ik
FPR 5 0534 A2iE 0.5 P TG 3 E AL L p A TR ORE
R o

% 18

fgs  Fh- REEEARAFRER
&ﬁ@ BEC AR L AR BECAET  RECAL  EdGA THRRET

i ﬁ% (factor loading) = (SMC) (1-SMC) (CR) % (AVE)
o s _NCI 0.684 0.468 0.532
]L%};ﬂ NC2 0.810 0.656 0.344 0.774 0.534
NC3 0.692 0.479 0.521

(2 )Myt eng & & 5]+ CFA

Wt 446 53 4 BH T R7 CFA & #RATF BERT PE2 nff b it 51 % f 47
ﬁiﬁ%*ﬁﬁ’ﬁﬁiwﬁ’“%ﬁﬂﬁv%ﬁﬁ’?lﬂ%%m (RN B TR
B @iz R R g Rigth BB ZRARELFIZ A FE a7 iR k2 o

chi-square=.000 degree of freedom=0
normed chi-square=\cmindf

GFI=1.000 AGFI=\agfi CFI=\cfi
PE3
418

RMSEA=\rmsea
fatRES
PE4

B Wleag & - reskas 17 R

129

.—b PE1
516

TARGT o Wlng 5 ARG e ¥ G R 5 0787 ACE 0.7 R E > T 0% B HE B
£ 5 0555 A2 0.5 P > FIRR T 3 E R SR 4 e PRE R -

19
Wik nf & - IEsk I FIE A 4 8 K 4
W3th BRECFE AR BEC AT RELAL  BdGR THEEETE

B% " (factor loading) = (SMC) (1-SMC) (CR) £ (AVE)
PEL 0.854 0.729 0.271

"*ﬁj"}m PE3 0.719 0.517 0.483 0.787 0.555
’ PE4 0.647 0.419 0.581

(z )it € &5 8 5]+ CFA



ﬁ %é %wﬁ’wﬁfl f’%ﬁ’vlﬂ%%m %Mﬂ%ﬁﬂ%%

chi-square=.000 degree of freedom=0
normed chi-square=\cmindf
GFI=1.000 AGFI=\agfi CFI=\cfi
RMSEA=\rmsea

B 12 g RE-

P % v 4 17 B

FRBET A OAEEREER AT RS 0793 4218 0.7 iR TR HEPE G

0.565 > A2 0.5 HP > FIP RFF &3 EFILIT AL € R ’ﬁ?‘;mmﬁix IE o

% 20
Mg RR- BREETE AR EA

o Wofdp HECFFLFE O BECGET BEMAL EARR TOPBEIS
i (factor loading) * (SMC) (1-SMC) (CR) £ (AVE)
e SE1 0.625 0.391 0.609
B SE2 0.877 0.769 0.231 0.793 0.565
SE3 0.732 0.536 0.464

= N ¥EPRP e R % - P2 CFA

d 320w hE l[%“]‘#_m pi—:ur;‘; » LA —A,\ﬂ]:ch‘ ,‘4@{;‘&;}%;{‘ E‘E‘ 0.7 11} mﬁ]:%_
B g 4 g ohH F)5 CFA #03) 4 %15 @ 4p B CFA #°3] ~ 4 %]+ = 2 4p i CFA 3
% - P CFA 031804 feif B (7 5§04 ehd BB IE o 54 o i



chi-square=389.568 degree of freedom=65
normed chi-square=5.993
GF|=.817 AGFI=.744 CFI=.817

RMSEA=.128
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B 13 MODEL 1 %25 p et & % — FESR S F1Z 2 47 (8 75 #23)

chi-square=627.543 degree of freedom=65
normed chi-square=9.655
GFI=.739 AGFI=.634 CFI=.682
RMSEA=.168

DHERETICRE

BAEZCEIR

MIRRRS

Bl 14  MODEL2 %23 p e & % — FESRiE FlZ A (B %% = 2 &40 M #553)



chi-square=146.731 degree of freedom=59
normed chi-square=2.487
GFI=.930 AGFI=.892 CFI=.950
RMSEA=.070

CE2 709
kedd NI ERAHTIRIS
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Bl 15 MODEL3 *x2%p e g, % — 5% FEN Fl 2 A (%8 4p M A

chi-square=160.721 degree of freedom=61
normed chi-square=2.635
GFI=.925 AGFI=.888 CFI=.944
RMSEA=.073
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B 16  MODEL4 #2253 p e & % = FESkE S FlF A 47

P 48 FHRBD A L AR ET L O3 - e RS e
S E/p D R(2A487) 2 B(146.731)50 5 Bt 0 R p @ Bk [N HCA] 4 FBEFS RSN
BEAf e R RA RGP P eE L P A A 3EHAl 4 T aP LN FI A
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AL D IREE e R R B0 EEGEA R R 5o 1 CFA S » 4 B iR
FIEF RS RE S 0.688 b ARG hf d RIOAZE 07 1L o gt pRsp
£ .&‘%‘{iw ELRERE 0905042 0.7 mﬂ.% TR ERE L 0708 7 42iE 0.5
R PR Rk DS o e Re BT X S B PR ST BAEG B3RS
([ WA T

% 21
WP B L Ao RREFIRZARERFE
XRP e L R ZFF R
CFA =% R hksyh R E (df) y2/df GFI AGFI CFl  RMSEA
i
0. Null model 1848.429 78 23.698 0.316 0.202 0.000 0.272
1.- pE— 3 A 45 389.568 65 5993 0817 0744 0817  0.128
_ phg T3 R0
2f Fi‘l fE e (F17 627.543 65 9.655 0.739 0.634 0.682 0.168
2 FEApM)
e 5 e\
3.0 fEe 13 el (% a7 59 2487 0930  0.892 0950  0.070
T4 mE)
4.2 pF S RN 160.721 61 2635 0925 0.888 0944  0.073
R A1 a5 G- 4F <5 >08  >08  >09  <0.08

ARG G AR T - B2 ZFF CFA A6 0 R E HE 0T Sl ECHR
fLfafics LBt B vp B) > ﬂ(mazﬁ,(%}%}l“ GBS F AT S s B R THEER
BEPR)EHAfR g R(F LR Efd R+ 2/pd R ~GFI-AGFI 2 RMSEA)% 4c

A~ % Yz & (Discriminant Validity)
* 7 % W50 &R %% Fornell and Larcker (1981) > L3553 % % § (AVE):E 778 » % ¥
- Btip e HAVE <30z 2 H B 4p G hip B T 2 0 PTG B R BPEA -
BT AT EERT oo LB ARG AVE S NG ddp B Gl T 2 o BlAe R
R g ot Foe A G D AVE & B 5 0,637~ 0.708 0 324 3 F 5 v M {osidgp e fgﬁ;
AR BE BT S 04790 £ S AR &R BTR  FIt 0 A2 T ARG HEF RS
B o

4y

g

% 22
AVE ¥ %32 B & 45
eWOM TDI BA SN PBC BI
T+ r M/eWOM 0.637
=% p g 3, % /TDI 0.479 0.708
7 5 R BIBA 0.319 0.624 0.705
A LR #2 /SN 0.227 0.632 0.487 0.646
o4 7 & #241/PBC 0.373 0.575 0.476 0.530 0.578
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