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A study of the Innovation Resistance of Candidates’ Web Sites, Blogs
and E-mails

Abstract
The blooming use of Internet as an election campaign tool has been the most
widely discussed media issue of political communication since 1990's. As a novel
technology in the age of information super highway, Internet has become a fancy
vehicle that delivers campaign messages to the voters by taking multiple paths such as

web sites, blogs, and emails.

However, no matter how the efforts has been put into making those Internet
messages as appealing as possible, studies show the click rate of the campaign emails
and the number of visit to the campaign web sites and blogs are relatively low. The
ignorance of the new campaign tools on the Internet drives this research to

comprehend the behavior of such a resistance

In the past, many studies concerning technology adaptation paid more attentions to
the aspect of “innovation diffusion” rather than the dimension of the “innovation
resistance.” To further understand the phenomena, this study integrates ideas derived
from the Technology Acceptance Model, the concepts of innovation resistance, and
the theory of ad avoidance to find out the factors that influence voters’ resistance of

candidates’ web sites, blogs, and emails. In addition, this study also identifies the



factors that might impact the acceptance of the same technology in the future.

An online survey and a focus group discussion were applied in this study. The
results showed that Negative Image, Perceived Usefulness, Habitual Conflict, Peer
Influence and Perceived Ease of Use were the factors behind people’s resistance in

using political related websites and blogs.

On the other hand, the results showed that Perceived Risk, Perceived Usefulness,
Negative Image, Perceived Ad Clutter and Perceived Goal Impediment were the
factors behind people’s resistance in using political related e-mails. And all of the
factors above could significantly predict people’s intention in using the related e-mails
in the future. While people perceived that the related e-mails were with low credibility,
their intention to click them were low. If they perceived that to use the related e-mails
IS just a waste of time, or it might even welcome computer viruses, they too did not
want to click the e-mails. In addition, if the respondents perceived the related e-mails
were not useful for them, or they perceived the over-loaded e-mails were very
irritating and even bothering their reading or receiving the other e-mails, their

intention to click the related e-mails will be low in the future.

Keywrods : candidates’ web site ~ blog ~ e-mail ~ innovation resistance - Technology

Acceptance Model ~ ad avoidance ~ online survey ~ focus group
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