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Abstract

The ROC government has been
making a great effort to promote the
fulfillment of the National Information
Infrastructure in Taiwan. Until now,
there are more than seven million people
who have experiences of using the
internet. The broadband network
technology and application have been
developed rapidly in recent years.
There are three mgor forms of
broadband network technology: Cable
Modem, ADSL and Direct PC. In
Taiwan, two MSOs (Eastern Multimedia
Group and Hoshin Gigamedia Center,
Inc.) have provided the services of
broadband network via Cable Modem.
HiNet and SEEDNet offer ADSL
Services. ERA offers Direct PC
Services.

As a matter of fact, cable modem,
ADSL, and Direct PC have ther
strengths and weaknesses. Thelr
successes lie in resolving the issues of
standards, security and bandwidth.
According to the predictions of the
experts and scholars, broadband
networks will evolve to become an
indispensable resource in national
economies and the society. Therefore,

it is important to study the subject of
broadband networks. There are some
technical reports about broadband
network technology and application, but
there are short of reports about user
behavior and satisfaction.

The purpose of thisresearch isto (1)
study the development of the broadband
network technology and its application,
including Cable Modem and ADSL; (2)
compare the user motives of adopting
Cable Modem and ADSL; (3) compare
the uses and satisfaction between Cable
Modem and ADSL users; (4) compare
the future demands between Cable
Modem and ADSL users; (5) predict the
trend of broadband network applications
in the future.

Research methods include literature
review, in-depth interviews,
questionnaire (via WWW) and focus
group. Hopefully, this research will
provide a profile of the broadband
network users to the industry, the
government and the academic groups.

Keywor ds. Broadband Network; Cable
Modem; ADSL; Direct PC;
Uses & Gratification;
Diffusion of Innovation,
Satisfaction
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