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Abstract

The Chinese Basketball Association (CBA) increased the gala for
the field of domestic basketball. However, the CBA has to be temporarily
shut down because it was influenced by the financia crisis of owned
industry and the dispute of televised right fees. Thus, the purpose of this
study aimed at investigating the gectators becoming involved in CBA
through the case of CBA millenium commemoration games. Besides, the
logistic regresson was used as a model selection to develop the
prediction model of CBA participation. A revised questionnaire initially
was utilized for this study. A tota of 493 valid subjects were selected for
this study using a random and systematic selection procedure. The results
indicated that females who were students and under the age of 20 would
be the CBA target audiences. Based upon the Odds Ratio of logistic
regression, this study found that team identification, entertainment, and
spectators  preference were postive predictors related to influencing
spectators involvement in CBA. Secondly, identification and spectators
preferences were the main predictor factors for spectators in purchasing
CBA merchandise; however, economics was a negative factor. Thirdly,
this study found that stadium accessibility, attractiveness of the games,
stimulation of the games, and propaganda of the games were positive
predictor factors in fulfilling spectators gratification after their
altendance a the games. Findly, team identification and entire
gratification were found positive predictors in terms of spectator’ s

confidence for the future development of the CBA.
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