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culture as a totality of lifestyle

spatial order is a function of culture









variables



Wind Green
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spatial order , urban order

spatial organization

cognitive schemata

Amos Rapoport
(1984) - 1
recognizability (2) predictability
stability

identity Rapoport
setting life-styles

cognitive schemata symbols
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41— 50 51— 60 61— 70

9— 12 12

21— 30 31

21— 30
71

6— 10

31— 40

11— 20



86 87



87

81

82



10

81

81)



(

)

79

78

10

87D

11



(

(

)

)

85

87b)

86



2.1

85

2.1

13



( secondary cities)

(middle-range cities)

87a Db
_— _—
<« <«
(
87a b)
James,A.Christenson  Jerry ,W.Robinson Commu-

nity Development in Perspective (1989)

Felix,M.Keesing(1958)
(1) (2) (3) (4)
(6)

Keesing

14

(5)




(discovery) (invention) (cultural contact)

Ralph Linton ,

Turner , Killian ,Moore Bertrand R.Linton

Barnett

Barnett

(Barnett,1963,pp.345-367)

H.Spencer
F.Tonnies
(Gemeinschaft) (Gesellschaft)

15



gency theory)

W.F.Ogburn(1964)

77)

M .Weber

E.Durkhein
C.Jonhson(1966) (contin-

(cultural lag)

F.M.Keesing

(way of life ,lifestyle)

M .Weber

(Sobel 1981:8-9) M.Weber

16



T.Veblen

M.Weber T.Veb-
len
( 77)
M.E.Sobel (1981,1983)
(Sobel,1981.:
28)
M.E.Sobel
(Sobel,1981:49-60)
A.Adler
A.Adler
A.Adler
( 214 )
( )Hustad ,T.P. Pessemier ,E.A.
(attitudes) (activities) “ ” ( “state”
variables)
( )wind Y. Green ,P.E.

17

(conspicuous consumption)
(Sobel,1981:9)



(D) (products and services)

(2) (A.1.0.)
(3) (value systems)
(4 (personality traits)

(5) (attitudes)
( )Wells ,W.D.

1960 70

( Abercrombie ,N.et.al. ,The Penguin
Dictionary of SOCIOLOGY ,Penguin Books,1984)

( )Strauss ,A.
(R.E ,Park)

Wirth ,L. ,Firey \W. ,

( )Parkes,D. Thrift ,N.

Activity in Space-Time

( )Lakshmanan ,T.R. Hua,Chang-I
A Temporal-Spatial Theory of Consumer Behavior
(1)household consumption of goods (2)time (3)
locomotion Locomotion in Human Ac-

tivity

18



(Barth ,1980:4)

G.McCracken

(McCracken ,1988:xi)

(placebound)

(Determinist theory) (Compositional theory)
(Subcultural theory) 2.1
2.1
Wirth

(1938)

19




Gans (
(1962a,b)

:Pahl (1965)

Fischer
(1976) “

D.Clark, Urban, World/Global City, 1996, p.103
L.Wirth (1938)

(Urbanism as a Way of Life)

H.J.Gans (1962)

(choice)

(location)

R.E.Pahl (1965)

Pahl

the urban villagers)
( the mobile middle class of

the metropolitan village) (Pahl ,1968:273)

(choice)

20



C.S.Fischer(1976)

(critical mass)

David Clark 1996 Urban World / Global City
(Global Urban Society)

() (urbanism)

()

21



Marshall
McLuhan 1964 Understanding Media : The

Extensions of Man

McLuhan
R.L.Meier(1962) R.L.
Meier
(face-to -face)
(social networks)
(involvement) (proximity)
(interaction )
(location)

( YM.M.Webber(1964)

(specialization)

McLuhan Meier Webber

(image)

()

(media urbanism)

(Sreberny-Mohammadi,

2



1991; Tracey ,1993)

J.Lull (1995)

(hybrid cultural forms)

(spatial order ,urban order)

(spatial organization)

(cognitive sche-

mata)
Amos Rapoport(1984)
— (1) (recognizability) (2)
(predictability) (stability) (

)
(identity) Rapoport (sett-
ing) (life-styles) (cognitive schemata
symbols)
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11. 68

1 18 1
2. 16 2
15 3

4.

5 17 1

6 17 1
7 20 2

8.

9.
10.
11.
12.
13.

(Agnew , Mercer & Sopher ,1984)

(Rapoport,
1973,1976,1977,1984) (culture) (urban or-
der) (cogniti-
ve schemata) (life-styles) (meaning)

(cognitive schemata

symbols) (ordering
system)

25



)
(Zukin ,1995; Cloke & Little ,1997; Griswole, 1994; Jewson &

MacGregor ,1997; Blowers & Evans ,1997; Hall ,1992,1996; Bell & Valen-
tine ,1997 )

(Preston ,1975)

(1) (movement of people) (2)
(movement of goods and capital) (3) (social
transactions) (4 (administrative and
service provision)
(Rondinelli ,1983,1985) (secondary
cities)
( )
D.A.Rondinelli (link-

26



age)

Stohr
(1)
(2)
(3)
(4)
W.B.Stohr
(Stohr & Taylor ,

1981) (Unwin ,1989) D.A.Rondinelli  W.B.Stohr
D.R.F.Taylor

(linkages) (flows)
(interaction)

(

(place construction)

(place construction)

(dwelling)(Harvery ,1989)

27



(famility) (security) (belonging)
(collective hope)(Harvey |,
1989)
1970

1980

28



( )
(The Culture and Living Space Diamond)( )
Culture/
Cultural Object
Social Spatial
World Order
Lifestyle
2.2
(four points) (cultural object)
(spatial order) (lifestyle) (social world)

(six links or connections)

29



(Grisword,1986)

(social world)
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3 4644
(
(1)
(%)
144 28 3.1 30
170 33 3.7 34
175 34 3.8 34
351 68 7.6 68
323 63 7.0 64
250 49 5.4 49
849 165 18.3 166
1,773 344 38.2 342
609 118 13.1 115
4,644 902 100.2 902
(2) 902



(3)

(1)

(2)

97

300

1.3

®

10

97

97

300

(4)

97

(1)



(2)

14:00

(3)

(
16:00— 18:00

(

7:00— 10:00
19:00— 21:30

11:30—
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87 7 13
87 7 17 7 27

7:00— 10:00 11:30—
14:00 16:00— 18:00 19:00— 21:30



()

(1)
(2) ( ) (3)
1) @ SPSS



(1630)

(1603)

(1624 )

(Providentia,

1624

(1661)

a1

(1622)

( Zeelandia ,Zeeland

( 1650 )



1668)

( )
(1863 )

42

1683) ( )
(1709)
(
) (
) (
)
)
78)
( )
(1858)
( )



(1895)
()
( 1901)

(1920)

(1945 )

(1882)

) ( 1904)



(

)

1910 )

(1922)

(1906)

1935 )



(

)

85

33957

11398

2.98

11.0663




3068.51

169777 53081 3.20 13.4156
12655.19
137746 39987 3.44 27.2681
5051.54
46316 13856 3.34 3.5806
12935.26
120651 36392 3.32 10.4340
11563.25
51070 16048 3.18 2.6794
19060.24
151437 38885 3.89 107.2016
1412.64
710954 209647 3.39 175.6456
4047.66
56 ( 85 ) 86 8
4.1 85
(countryside in the
city) 2.98
()
4.2 85 )
6167 77 109 127 — 1409 4454 —




3339 108 77 102 — 13 1007 2032 - -

4.1
4.2 85 6176
4454 ()
3339
2032 ()
2837
()
43 ( 85 )
() ()
(%) (%)
30641 2559(8.35) 1076(3.51)
156086 18828(12.06) 4812(3.08)
127415 9411(7.39) 5905(4.63)
42707 4973(11.64) 1887(4.42)
111809 11209(10.03) 4517(4.04)
47069 8801(18.70) 1353(2.87)
137747 6240(4.53) 9164(6.65)
4.1
4.3 85
35% 7.39%) (4.53%)
3.51% (3.08%) (2.87%)
()
1.
4.4 85 75

a7



85 75
876 33957 25.80 3026 17907  168.98
362 169777 2.13 681 139269 4.89
747 137746 5.42 2324 12366( 18.79
1086 46316 23.45 1048 52834 19.83
820 120651 6.80 1115 128387 8.68
182 51070 3.56 403 65829 6.12
5444 151437 35.95 6582 118408 55.59
56 ( 85 86 8 46
( 75 ) 76 9
4.4 75
( )
75
3026 85
168.98 25.80
85
2.
4.5 ( 85
( (
1989.00 275212
1.00 35
3314.00 290028
330.00 12972
145.00 4814
17386.00 1321561
4.4
4.1
4.5 85



4.6

( 85 )
( )
( )
240.00 1106.63 0.22
0.60 1341.56 0.0004
642.84 2726.81 0.24
30.00 358.06 0.08
18.20 1043.40 0.02
—— 267.94 ——
4931.13 10720.16 0.46
( )
4.1
4.6 85
4.7 (8 )
104 3.06
405 2.39
836 6.07
203 4.38
402 3.33
70 1.38
1077 7.11
3099 4.36

49



4.1

4.7 85
(104 ) (70 )
(3.06 ) (239 ) (1.38 )
(4.36 )
()
4.8
( 85 )
55 1.62 16 0.47 16 0.47 37 1.09
1372 8.08 1274 7.50 166 0.98 392 231
470 341 484 3.51 109 0.79 207 1.50
415 8.96 499 10.77 68 1.47 228 4.92
1505 12.47 1100 9.12 135 112 279 231
1089 21.32 1072 20.99 163 3.19 235 4.60
211 1.39 76 0.50 77 0.51 161 1.06
5117 7.20 4521 6.36 734 1.03 1539 2.16




4.1

4.8 85
(
)
()
4.9 )
85 )
()
) ()
23 068 | 2334 0.07 6 0.18 1325 0.04
40 024 | 1765 0.01 45 0.27 11426 0.07
36 026 | 2544 0.02 14 0.10 1560 0.01
30 0.65 | 1810 0.04 9 0.19 1483 0.03
39 032 | 2460 0.02 25 0.21 1312 0.01
51 1.00 | 2726 0.05 23 0.45 5873 0.11
45 030 | 5819 0.04 4 0.03 410 0.003
264 0.37 | 19458 0.03 126 0.18 23389 0.03
1.
2. ()
4.1
4.9 85

51



23 ()
( ) 1.00
0.65 2334
0.07
()
(0.04) (0.07) (0.03)
902
4.10
(%)
493 54.7
53 5.9
58 6.4
57 6.3
11 1.2
8 0.9
3 0.3
210 23.3
52

0.68



9 1.0

902 100.0
1998
4.10 ( )
54.7%
( 4.11)
19.8%
5.9% 6.4%
2.1% 0.3%
)
4.11
(%)
12 1.3
167 18.5
100 11.1
41 45
237 26.3
0 0.0
161 17.8
179 19.8
5 0.6
902 100.0
4.10
4.11
902 ( 26.3%)



(19

(18.5%) (17.8%)
11.1%
4.5% 1.3%
4.12
(%)
61 6.8
4 0.4
6 0.7
5 0.6
2 0.2
1 0.1
1 0.1
819 90.8
3 0.3
902 100.0
4.10
4.12
(
90.8% 9.2%
1.3%
0.1%

6.8%

.8%)

0.3%



4.13

(%)

5 0.6

20 2.2

9 1.0

2 0.2

30 33

0 0.0

1 0.1

811 89.9

24 2.7

902 100.0

4.10
4.13
67 7.4%
89.9%
67
(30 ) (20 )



4.14
296 | 113 5
26 19 39
1 19
3
1
7
323 | 132 74 445
4.10
4.14
902 445
323
296
26
19
19



4.15
(%)
147 16.3
18 2.0
380 42.1
215 23.8
65 1.2
13 14
4 0.4
24 2.7
36 4.0
902 100.0
4.10
4.15
23.8% 65.9%
8.6% 0.4%

57

16.3%



()

4.16
(%) (%)
269 29.8 370 41.0
87 9.6
10 11
216 23.9 44 4.9
1 0.1
16 18 33 3.7
1 01 185 20.5
54 6.0
KTV PUB
13 14
11 12 12 13
27 3.0
5 0.6 3 0.3
2 0.2
20 2.2
18 2.0 60 6.7
2 0.2 9 1.0
24 2.6 3 0.3
15 1.7
1 0.1
4 04 7 0.8
1 01 105 116
6 0.7 30 3.3
10 11
1 0.1
1 0.1
104 115
24 2.7
902 100.0 902 100.0




4.10

4.16
( 29.8% )
( 23.9%)
( 9.6%) KTV
PUB ( 6.0%) ( 3.0%)
11.5%
( 2.2%)
( 2.0%)
4.16
41.0%
KTV PUB
20.5%
(6.7%)
(4.9%) (3.7%)



4.17

(%) (%0)
157 174 232 25.7
73 8.1
12 13
238 26.4 24 2.7
16 18
49 5.4 24 2.7
3 0.3 168 18.6
82 9.1
KTV PUB
9 1.0
16 18 16 1.8
7 0.8
8 0.9 2 0.2
13 14
28 31
13 14 78 8.6
4 0.4 37 4.1
24 2.6 23 2.5
42 4.7
50 5.5
6 0.7 1 01
2 0.2 77 8.5
4 04 94 104
4 04
3 0.3
1 0.1
1 01
2 0.2
77 8.5
81 9.0
902 100.0 902 100.0
4.10




4.17

( 26.4%)
( 17.4%)
KTV
PUB ( 9.1%) ( 8.1%)
( 5.4%)
( KTV PUB
( )
(3.1%)
(2.6%)
(2.0%)
4.17
( 25.7%)
( 18.6%)
( 8.6%) ( 4.1%) ( 2.5%)
( 4.7%)
()
4.18
(%) (%)

61



167 185 237 26.3
6 0.7
16 1.8
179 19.8
1 0.1 34 3.8
3 0.3
92 10.2
2 0.2
46 5.1
KTV  PUB 28 3.1
6 0.7
4 0.4
43 4.8 3 0.3
4 0.4
1 0.1
22 2.4
2 0.2
5 0.6
3 0.3
1 0.1 6 0.7
1 0.1 9 1.0
4 0.4 111 12.3
107, 11.9
3 0.3 223 24.7
109 12.1
108 12.0
218 24,2
902 100.0 902 100.0
4.10
4.18
( 19.8%) (
18.5%)
KTV PUB (5.1%)
(4.8%) 1%
24.2%
12.1% 12.0% 50%

62



4.18

( 26.3%)
( 10.2%)
(3.8%) (3.1%)
(2.4%)
24.7%
12.3% 11.9%
()
4.19
%) %)
80 89 124 137
5 06
1 0.1
206 22.8 7 0.8
8 09
22 24 49 5.4
6 0.7 85 9.4
79 8.7
KTV PUB
30 3.3
1 0.1 10 1.1
19 21
11 12 6 0.7
1 01
2 0.2 64 7.1
1 0.1
10 1.1
14 1.6
1 0.1 25 2.8
2 0.2 b5 2.8
1 01 19 8.7
73 8.1
3 0.3 300 333
80 89
73 8.1
203 25
902 | 1000 oop 100.0
4,10
4.19
22.8%
( 8.9%) KTV PUB



(

8.7%)

8.9% 8.1%
4.19
( 13.7%)
( 9.4%)
(7.1%) (5.4%)
4.20
(%0)
626 69.4
117 13.0
54 6.0
33 3.7
3 0.3
9 1.0
2 0.2
54 6.0
4 0.4
902 100.0
410
4.20
69.4%
13.0% 82.4%
9.7%

32.5%

(3.3%)



(

1%

)

4.21

(%)

480 53.2

286 31.7

68 7.5

36 4.0

7 0.8

2 0.2

0 0.0

20 2.2

3 0.3

902 100.0

4.10
4.21
53.2%
31.7% 84.9% 11.5%
(
) )
4.22
(%)

271 30.0

182 20.2

314 34.8

104 115




1 0.1

2 0.2

3 0.3

20 2.2

5 0.6

902 100.0

4.10
4.22
34.8%
20.2%
11.5%
50.2% 46.3%
() (
4.23
(%)

124 13.7

68 7.5

491 54.4

148 16.4

4 04

1 01

4 04

57 6.3

5 0.6

902 100.0

4.10
4.23
54.4%
13.7% 7.5%
70.8% 21.2% 0.5%
0.4%

30.0%

16.4%

6.3%



K )
4.24
(%)

93 10.3

37 4.1

407 45.1

164 18.2

4 04

1 0.1

1 01

179 19.8

16 18

902 100.0

4.10
4.24
45.1%
18.2% 10.3%
4.1%
63.3% 14.4% 0.5%
0.1% 19.8%
( MTV OK PUB

4.25

(%)

67




48 5.3

99 11.0

327 36.3

120 13.3

1 0.1

1 0.1

2 0.2

289 32.0

15 1.7

902 100.0

4.10
4.25
36.3% 13.3%
11.0%
49.6% 16.3%
0.2% 32.0%
4.26
(
)
(%)
30 33 32 5 60 41 139 244 75 710(68.27)
68




3 5 36 2 52(5.00)
13 19 101 20  169(16.25)
7 11 46 18 86(8.27)
5 1 6(0.58)
11 2(0.19)
6 5 15(1.44)
2 12(1.15)
1040(100.00)
1998
4.26



902
1040
710 (  68.27%)
169 ( 16.25%)
86 ( 8.27%) 52
5.00%)

4.27

(%)

17 11 12 36 21 65 124 33 | 353(39.14)
4 17 2 21 20 24 49 124 42 | 313(34.70)

®

1 2 1 7 14 5| 32355

1 1 8(0.89)

1 1 1 1 1 5(0.55)

1 11 14(1.55)

5 3 2 2 6 4| 220244
4 5 8 4 3 36 61 29| 150(16.63)

1 2 1 1 5(0.55)

30 34 34 68 49 166 342 115 902(100.00)

Iy

4.27

4.9

902

70



83%

16.63%
39.14%
34.70% 2.44%
76.28%
4.44%
4.28
(%)
4 11 7 12 20 13 28 25 128(14.19)
6 9 7 8 5 8 55 8| 106(11.75)
6 6 5 16 14 13 20 69 7 | 166(18.40)
1 3 2 5 5 3 12 64(7.10)
1 1 3 1 12 14 5 37(4.10)
4 1 4 32 78(8.65)
1 4 1 6(0.67)
6 2 12 1 18 12 16 67(7.43)
4 8 11 4 12 7 28 66 29 | 169(18.74)
1 8 4 6 32 30 81(8.98)
30 34 34 68 64 49 166 342 115 | 902(100.00)
4.26

4.28

71



11.75%

18.40%

4.10%

7.43%

72

14.19%

902

7.10%

8.65%



4.29

(%)

20 23 19 42 48 34 109 167 4 | 502(55.65)
1 1 1 5 22 30(3.33)
1 1 2 3 2 9(1.00)
1 1 1 1 1 4 2 11(1.22)
1 1 2(0.22)
6 1 2 2 9 15 | 41(4.55)
1 17 13 1 | 40(4.43)
4 9 11 12 6 26 67 30 |172(19.07)
3 2 1 4 4 5 25 | 951053)
30 34 34 68 64 49 166 342 115 | 902(100.00)
4.26
4.29
(20 ) (23 )
(1 (19 )
902

73

502



55.65%

19.07%
(4.55%)
(4.43%) (3.33%) 1%
4.30
(%)
18 19 15 6 4 40 9 7| 205(22.73)
8 2 36 46(5.10)
1 9 1 1 5 16 28| 616.76)
3 2 3 8 10 9| 35388
1 1 1 3(0.33)
1 1 5 1 8(0.89)
7 1 20 2 1| 31344
( 1 1 2 3 4 1| 52576
KTV
9 16 25(2.77)
11 14 16 21 41 33 30 66 47 | 279(30.93)
2 21 6 9 48 50 21 | 157(17.41)
30 34 34 68 64 49 166 342 115 | 902(100.00)
4.26

4.30

74



1 ) (1 ) (1
)
(1)
2
(3)
902
51.66% 48.34%
( 22.73%)
( 6.76%) (  5.76%) ( 5.10%)

0.33% 3.88%

75



4.31

(%)

19 20 15 27 10 7 93 118 37 | 346(38.36)
4 2 8 47 5 | 66(7.32)

4 4 20 28(3.10)
1 4 13 18(2.00)
2 5 7(0.78)

6(0.67)

1(0.11)

2 19 15 8 | 44(4.88)

11 14 16 21 40 33 28 22 48 |233(25.83)
3 17 6 7 8 9 17 |153(16.96)

30 34 34 68 64 49 166 342 115 902(100.00)

4.26
4.31

902
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57.21%
42.79%

38.36%
(3.10%) (2.00%)

20 21-30

(7.32%)
(4.88%)



106
796 106

5 16 64 11

( SPSS)

4.32

a =0.5
a =0.1
a =0.0%
a =0.01

4.32
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a =05 0.1 0.05 0.01

Phi 0.528)
0.922)

4.33

(
( 0.678

0.467

Phi

a =0.5
a =0.1
a =0.0%
a =0.01

4.33

a =0.05 0.01

0.257

4.34

Phi 0.265

e



a =0.5
a =0.1
a =0.0%
a =0.01

4.34

a =05 0.1 05
0.01
0.4 a =0.5 0.1
0.05
a =0.5 0.1

4.35

a =0.5
a =0.1
a =0.0%
a =0.01

4.35

a =0.5 0.1 0.05 0.01
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0.4

() CD
)
4.36
a =0.5
a =0.1
a =0.0%
a =0.01
4.36
a =0.5 0.1 0.05 0.01
( 0.435
Phi 0.484) ( 0.456
Phi 0.512)
( )
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