R Fenird 24 G4 gy
BEHRATE LR OGN TR R Y R F nF BF Rk

T ®R

=1L

ST

s

CRATEYE - FLPER

FERFHF 2018.08.01~2020.07.31
BERGEHEF 2019.08.01~2020.07.31

S RARERP

fn

1.

PR E

R SR RN BARERS  TRERR
o LR EE Vﬂﬁﬁmf

T,

data.csv CSV F# 4

data.sav SPSS 7 4%

wE 3

report.pdf FLE >

FHEEAFZRYALEN

v j,pih&v‘ﬁqg,figpﬁa o2 _glp;zg{é s (1 %,ﬁg_j\g{é )
AR TR R L T :?‘T’ﬁ AVRUBALRTREFRAZ T o

FRP AT CAALH %*a\ﬂ*@%?w
TR LA AR AR X TR

dREHINAHY RRAFT I RBAIR O FARF L FBLR -

o %ﬁ}

SR (2024)° WD B RTE S LA BT D HRSRATE Bk PN 2R
FlF 2§k ehF wF Rk (B10749) [Rbpdicdf o Bop @ S g1t
vg%ﬁpﬂﬂwﬁﬁp LREY BN BT TORE o
https://doi.org/10.6141/TW-SRDA-E10749-1

Rl



2. B RS
Huei-ting Tsai (2024). The International Takeoff of New Products: Examining the
Drivers of Long Tail Phenomenon and the Reverse Effect of Consumer Needs
(E10749) [data file]. Available from Survey Research Data Archive, Academia
Sinica. https://doi.org/10.6141/TW-SRDA- E10749-1

S E N
¢ @p;&*pgﬁ& @43_%7}15?/@;2 LN gp;zgsggﬂ NN
"EHEA AT FHE
E-mail:srda@gate.sinica.edu.tw

TP FI P AT RARAEPEFAT Y R AP R W] R EH NG
M, jx—‘éfﬂkifgf;j_f;:ie' g%—%;% ¥, jﬁg%‘g‘ g\:ﬁ;}gw A #H oo




