—_— N

BERBERESNE AABZHR

B R
sTEGT

SFEERA =g N1

SPEMITEMU BIIRER AR RHEEEEAIT
KEMPELT  (THEERPEZEE
SHESITHART  2004/08/01 ~ 2005/07/31
FHEBITHAR]  2004/01/10 ~ 2004/02/10

~

1.

il

RN

B AR A

FRHE I doc St B EIR R
KEREEERSE

[H4

ques.doc R

B

data.sav SPSS &g

codebook.doc P S TR AR o R S

A GRS

report.paf R EE R

- BRBRENAREREESEH

- FIRETE R A SO RIS SE T O SR B PR SR O (B R A SR L)
Pl TRV R T - R A S E ERX - AR REEBE PRI A
aHE -

- AREEPORETEERY > ERMET SIS A T RERE, & 1
RE(RINE H IS B eRAEGT ~ ZaiE AR EFENZREME > BEEETTH
L IANCIFEEE IS

© BRISIHEH
Y S B EEm S KA 228 SRS AN E] > AT KBTI LE -

. PSE I

Bk (2006) - BEEERBUEE S S AAEZitse (E93039) [JH4adiE] -
HE e e ASCHE R TE dU O S BT R T DB AT TR
F}EE - doi:10.6141/TW-SRDA-E93039-1



2. FHIBHRHE
Tzung-cheng Huan.(2006). The Baseball Teams as the Product Endorsers of their
Sponsors (E93039). [Data file]. Available from Survey Research Data Archive,
Academia Sinica. doi:10.6141/TW-SRDA-E93039-1

f~ BReETTE
e AR O ST R L T S R R R
srda@gate.sinica.edu.tw

P RS A SO BRI o S A S L B - R
T > AERHE R I E © 2 S R i A -




