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How Destination Image Influences
Destination Personality, Self- Congruity and
Behavior Intention: Evidence from Leisure

Farming

[ Abstract] The purpose of this study is to explore the impact of destination image

on self-congruity, destination personality and behavior intention and further examine
the mediated role of destination personality between self-congruity and behavior
intention. We conduct data collection at 2010 Taipei International Travel Fair, select
participants who have heard but never visit Flying Cow Ranch and Shin Kong Chao
Feng Ranch & Resort, and 522 useable responses are received. The results
revealed that there were significant and positive relationships among destination
image and self-congruity, destination personality and behavior intention. Taken
together, the relationship between destination personality and self-congruity is
significant. Finally, managerial implications as well as suggestion for future
researches are also discussed.

[ Keywords]) destination image, destination personality, self-congruity, behavior
intention
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SBEIH B REETE
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NEIEE i 0.59*
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e R 14 GiE 0.65*
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IR 0.67*
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HARTR - FHH IR ERA—EA 0.84*
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ek TEBRTRERESERINEE NP S 0.83*
ELiSpziAE 2R R R E R IRHI SR 0.72%
KEERBE AR S#E A ERIRHEES 0.74*
FHITEIE R IRHI RS R 7] et 0.84*
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H2c | BERIPSR—E0E — BHAYMEESS 0.15% 2.66 [DAVA
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& H AV (EME A ST R E l Tiam A REHL HE W RIGFTRVZHY B
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