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The Research of Trust Behavior Based on Social Network Theory in Taiwan
Tourism Industry

Abstract

This study presents a causal relationship/linkage framework among social network strategy,
relationship equilibrium type, trust behavior, trust and relationship commitment. The perceived risk
and person attributes are used to be two moderators, both along with social network strategy,
relationship equilibrium type and trust behavior. One of the contributions of this research is its
conclusions and suggestions of social network strategy and relationship equilibrium type toward
increasing its relationship commitment and competitiveness in tourism industry.

This study adopt a linear structure equation (LISREL) approach to examine the casual
relationship framework of the social network strategy, relationship equilibrium type, trust behavior,
trust and relationship commitment of different services sectors. Various tourism sectors can be
considered. For example, tourism agent, aerial service, restaurant, hotel, and transportation, etc.
Finally, a recommendation of the managerial implication will be presented.

Keywords: social network strategy, relationship equilibrium type, trust behavior,
trust, relationship commitment
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