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event fans’ attitudes on supportive behaviors

3% %%, 1 NSC 100-2410-H-415-034

FHEFHPEF100# 087 01 p 3 101 & 07 % 31F

I
PRAFL D HEE W2 & d~ FRCERT L g o7
LHELEBAR D AL LIRS S R - EL
(§ izeszm) Thi RN - RO NOE-ELP ol s
ipiaaﬁﬁﬁzmk(éﬁiﬁﬁ %fﬁ%w%>*ﬁ%*%ﬁv(
FoORRAAFFLERBEAFEL) D F LM G A D EHE Y Dk o &

'S SOIE N N i&:’%ﬂ’**vﬁa [ Hf FAFFLIRFE 2
LR E B RS . #”W%@wgﬁp”%&xmm%ﬂo%Fw%%ﬁﬁ
IR H R AFEL LG EROPE A Y o RF auk e § hiEDIR
EBAhLFEL  Apsy sk ARk £ 7 g MEIDIRBRAFEL o ﬂ\?“f

Fe e IR il ek Fonk o é’lj«f IR B EF MR SR S B R AR
PR -

[Ff‘rg&i“z‘?] TJJ:"‘]' walE At g FMF":';F‘L;{T\U SR iR )‘;}" 75
ABSTRACT

This proposes of this study is investigated the relationships between sport event
fans’ identify (player identification and team identification) on their supportive behaviors,
and the spillover effect of both them. Based on the Social Identity Theory, the study
suggests a conceptual framework and hypotheses. The questionnaires of on-side sport
event fans and purposive sampling are adopted. On-side sport event participants chosen
are fans who gave support for a specific team. Hierarchical regression analysis is
employed to test the relationships among research variables. The results of this study are
to demonstrate the direct effect of fans’ identification on the supportive behaviors. And
fans’ team identification has a spillover effect on players’ supportive behavior. Some

suggestions about marketing management and consumer behaviors are discussed.

KEY WORDS: fans’ identification, Social Identity Theory, spillover effect, supportive

behaviors
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