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® < 4 & . Blogs are inherited with the distance-free
characteristics of internet, users can express their
words of thought in no time and transmit to world-
wide audience, and meanwhile it is equipped with the
advantage of integrating various internet functions
for users, which encourages the communication between
business and customers, therefore companies tend to
establish blogs as the communication platform to
broadcast companies’ information and respond
customers’ enquires nowadays. While users perceive
the similar friendliness between internet and face-
to-face communication through blogs, it will generate
higher social presence, help to establish decent
network communication, become a good relational
network, and formulate social capital ; at the same
time, blogs engage the relational network to exchange
information through relational information process to
constitute new intellectual capital. This study
adopts Structural Equation Modeling (SEM) using AMOS
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20 software to verify theoretical model and examine
the differences caused by modes of information
exchange. A total number of 430 travel blog users
were sampled and analyzed, the empirical results show
that social presence can not directly affect user
relational performance, and social presence can only
indirectly affect user relational performance through
relational information process; it illustrates that
relational information process is a crucial mediating
factor. Social presence can also enable exchange and
combination of intellectual capital via social
capital, and further generate new social capital to
positively affect user relational performance. It is
also found that social presence affect relational
information process diversely according to users’
information exchange modes. Finally, managerial
1ssues and suggestions are proposed for further
research on the behaviors of internet information
searching.

Social Presence » Social Capital ° Relational
Information Process ’ Intellectual capital
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Exploration on the Affects of Travel Blog’s Social Presence on Social
Presence and User Relational Performance Considering Mediating Role
of Relational Information Process and Moderating Effect of Information

Exchange Modes

Abstract

Blogs are inherited with the distance-free characteristics of internet, users can
express their words of thought in no time and transmit to world-wide audience, and



meanwhile it is equipped with the advantage of integrating various internet functions
for users, which encourages the communication between business and customers,
therefore companies tend to establish blogs as the communication platform to
broadcast companies’ information and respond customers’ enquires nowadays. While
users percelve the smilar friendliness between internet and face-to-face
communication through blogs, it will generate higher social presence, help to establish
decent network communication, become a good relational network, and formulate
social capital; at the same time, blogs engage the relational network to exchange
information through relational information process to constitute new intellectua
capital. This study adopts Structural Equation Modeling (SEM) using AMOS 20
software to verify theoretical model and examine the differences caused by modes of
information exchange. A total number of 430 travel blog users were sampled and
analyzed, the empirical results show that social presence can not directly affect user
relationa performance, and socia presence can only indirectly affect user relational
performance through relationa information process; it illustrates that relationa
information process is a crucial mediating factor. Social presence can aso enable
exchange and combination of intellectual capital via social capital, and further
generate new socia capita to positively affect user relational performance. It is aso
found that social presence affect relational information process diversely according to
users’ information exchange modes. Finally, managerial issues and suggestions are
proposed for further research on the behaviors of internet information searching.
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