KT‘T & —

TRERATSE LR § b

-nn\n
\w
|

St

PE A R RES LR IR H O

w«
s
)
s

e R LU

Fags cleEAE OFei 3
3 % NSC99—2410—H—147—014—SSS
HEHPF 99287 1p 3 100 77 31p

REWHE TR MHEPR TR EFR
FEAFA D RET

e aFEFA
—‘J-éxn—}a/\ﬁ —’é’;o“zpa%{»

~EFLFA(RE IR TR ) AR R

E\,)(;:r SPIPNRA 0 e

v

v =R K 100 9°* 18p



T £

g gy Oliver(1980)# 1 M2 A () AL B | 2w E AP R LA - Jp 0t S
RS T FRE O BARE CIME F S RELY TRER LA S RE RS A
MR 2R SEM R4F & RO M2 T 2 3 M o EE LA E B4 ek s B
ZWREABEEEAFFED L 0 B i ek F £ 1,059 > o

FPrrird R o HBLE RESF > R FHRFL»
f’?ﬁ,&mﬂébjifgﬁ'? w B 29'371‘3 }L??‘J’f"a,&,ﬂ?ﬁ&p-ﬁﬁr&
FREEFE ARG L ABLMETF P RRhELSI TR REX
a%ﬁah" 74 ﬁ\ux, KJV&:L}.F%

PR AR REFIRFAFELEH

PRF R R BT AR E R
P RESEHEEDL $ P

EERHE Z EiER M A L T

w

Abstract

The purpose of this study is to develop an integrated model that investigates the antecedents and the
consequences of visitors’ behaviora intentions on traditional streets. An integrated model was constructed on
the basis of the ‘belief (perception)-attitude-intention’ process in cognitive psychology (Oliver, 1980). The
variable image was taken as antecedent, satisfaction, nostalgia, place attachment were taken as the mediated
variables; the behavioral intentions was taken as the effect variable and their relationships were subjected to
testing using the structural equation modeling (SEM). The subjects of this study comprise the visitors of 4
traditional streetsin north Taiwan, A total of 1,059 usable samples were obtained.

The findings of this study indicate that the structural model employed fits the data very well. The results
demonstrate that image have positive effects on satisfaction, nostalgia, place attachment; in addition, image,
satisfaction, place attachment have positive effects on behaviora intentions; while nostalgia has no positive
effects on behaviora intentions. To sum up, findings reveal that image turns out to be a key driving force of
visitors’ behavioral intentions.

On the basis of the research results, the concrete and strategic suggestions are hoped to serve as a useful
reference and guide to make some place marketing strategies for traditional streets management and related
industries.

Key words: image, satisfaction, nostalgia, place attachment, behavioral intentions
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