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Abstract

The research involves studying the aesthetic elements in design management will enhance to
construct a school of design thought and new paradigm for design. This study has proposed a
primary conceptual framework for design style in marketing. This framework presents a process of
forming design style via the steps of trend, taste, design and test. A multi-approaching method of
research including professional opinion collection and survey were adopted to examine the design
style in marketing. The major results include (1) to discuss the relationship among the marketing,
style, preference and owning of product; (2) to propose three factors. Form, Era, and Cognition
related to style; and (3) to point out that Erais the most import influential factor for style.
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Component
1 2 3
Vs -0. 966 0.144 -0.114
Vs 0.91 0.352 0.077
Vs 0.86 0.404 0.149
Vs -0.801 -0.309 -0. 433
Vs 0.711 0.450 -0.201
Vs 0.197 0.929 0.212
Vs 0.285 0.927 0.133
Vs 0.456 0.567 0.548
Vs 0.058 0.097 0.930
Vs -0.086 -0.666 -0.679
| 0.453 [-0.312 |-0.158 |[-0.080
Si g 0.139 [0.324 [0.623 |[0.805
|1 0.233 |-0.634*|-0.729*[-0.703*
Si g 0.466 [0.027 [0.007 |[0.011
1 -0.018 [0.127 |-0.581*|-0.626*
Si g 0.957 [0.694 [0.048 [0.0209
* P 005
Bax M 21.91¢
0.8910(.P8140).F05
«( )
F1 F2
0.722*|-0.684 2 50 %
0.254 [0.844* 2 50 %
0.170 [0.361* 4 4 100 %
* 66. 7%
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