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Dear Publishers:

We are currently conducting a research project supported by the National Science
Council, Taiwan, ROC. The purpose is to investigate important factors for introducing
on-line bookstores as marketing channels. To help achieve this, we have designed a
questionnaire and ask publishers to complete it. The data are definitely confidential
and for statistical analysis only. Your assistance is greatly appreciated. If you are
interested in the research results, please let us know. We will send you a copy of our
report once the research project is completed.

Please enter the web site: http://140.131.114.238/engques to complete the
questionnaire and send it out once you finish.

Thank you again and wish your company prosperous.

Sincerely yours,

Dr. Cherng G. Ding

Professor and Director

Institute of Business and Management,
National Chiao Tung University,
Taiwan, ROC.

e-mail: ding@cc.nctu.edu.tw

Partl: When introducing on-line bookstores as marketing channels, the following factors
may be considered. For each factor, please indicate the degree of importance using a
7-point rating scale with 7 reflecting maximum importance and 1 minimum

importance.

Minimum Maximum
Factor Importanc;_> Importance

1 2 3 45 6 7

A. Sales JOo0oodn
B. Publisher image to customers NN EEEEN
C. Potential market JOo0oodn
D. Competitors' actions in introducing on-line bookstores HEEEEEEEEEEN
E. Desire to control marketing channels HEEEEEEEEEEn


http://140.131.114.238/engques

F. On-line bookstores help control proportion of inventory.

G. On-line bookstores can serve as communication channels
between authors and customers.

H. On-line bookstores can serve as communication channels
among customers.

I. On-line bookstores provide various customization services.
J. On-line bookstores provide reference lists.

K. On-line bookstores can help search for information.

L. The feedback of information to publishers

M. On-line bookstores are open 24 hours a day, 365 days a
year.

N. On-line bookstores are open worldwide.

O. Operation costs can be reduced through on-line bookstores.

P. Low cost of information transfer

Q. Varieties of products can be increased.
R. Transaction convenience

S. Transaction security

T. Product contents are easy to grasp through on-line
bookstores.

U. Customers should be familiar with Internet.
V. Customers' buying habits

W. Adaptation to publishers' marketing strategies
X. Government policies and law

Y. Adaptation to developing trends in electronic books

Part2: Background

1. Company Name:

e-mail address:

2. Capital: US$

; Country:

Joogoonn
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Joogoonn

Joogoonn
Joogoonn
Joogoonn
Joogoonn
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3. How long has your company used on-line bookstore as a marketing channel?

years months

4. Is your company running on-line bookstores? [ ] Yes

[ ] No
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