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Abstract

This research isgong to study
Hualien’ stourism from the viewpoint of
demand side. The types of tourists by will

be used as the variables for market
segmentation. Accordingly, the tourism
strategies will be developed., Finally,
the strategic fit will be tested with respect

to each segment to see which strategy is

appropriate.

Keywords: types of tourists, market
segmentation, tourism strategy, area
development and positioning, prospector,
analyzer, defender
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