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Table 1 [&—
Demographics of participants in two waves

First wave (N = 1036) Second wave (N =510
eligible to vote)

Age
18-24 67.9% 65.9%
25-31 26.3% 28%
32-38 4.8% 5.3%
39-45 0.4% 0.2%
=46 0.5% 0.6%
Male 62% 59.2%
Marital status
Single 96.3% 96.3%
Married 3.4% 3.5%
Separated 0.2% 0.2%
Students 7% 76.7%
Education
High school graduate ~ 77.6% 77.1%
Bachelor’s degree 13.8% 13.3%
Master’s degree 7.7% 8.8%

Ph.D. degree 0.8% 0.8%
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Table 2 & —

Means and standard deviations for each subcategory before and after the election
Activities M SD Minimum Maximum Total items
Before the election

Personal update 74 1.17 0 6 7
Multimedia 54 1.01 0 7 7
App 18 52 0 4 6
Fangroup or club 35 91 0 7 8
Newsfeed 2.22 2.55 0 13 13
After the election
Personal update 1.25 1.43 0 7 7
Multimedia 1.07 1.49 0 7 7
App 27 .62 0 4 6
Fangroup or club 81 1.44 0 7 8
Newsfeed 3.61 3.06 0 13 13
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Table 3 [E =
T-test results between young and elder population regarding political activities before
the 2012 Presidential Election

Activities and attitudes Age 18-24 Age >25 t
M SD M SD
Number of FB friends 350 213 234 227  8.14***
FB intensity 4.39 1.41 3.67 158 7.52*%**
FB habit 4.68 1.57 3.84 1.72 8.04***
Facebook helps me to engage in 2.18 1.22 199 1.13 2.42*

Politics (11-tem, o = .96)



Text activities .76 1.21 .67 1.09 1.21

Multimedia activities .58 1.12 54 1.02 49
App activities .38 1.04 A7 .52 1.37
Fan group/Club activities 42 1.02 38 104 A7
Newsfeed (exposure to FB poli- 2.21 2.66 215 258 .33
activities)

I will use FB to persuade my 1.84 1.35 1.70 1.23 1.77

friends to vote
Use FB to persuade my friends to 1.70 1.23 152 1.22 1.71
vote for my candidate

Use FB to share political info 1.93 1.38 1.73 1.20 2.44*
Facebook makes me more 2.38 1.52 213 142 248*
interested in the 2012 presidential

election

I can get the latest political info 2.84 1.62 259 157 2.40*

from FB newsfeed and ticker
Use FB to get political info (a0 =.92,  2.17 1.34 203 1.27 1.62

4-item)

Political info on FB is credible (o 244 1.29 221 130 2.61**
=.86, 2-item)

Online political participation 1.67 1.03 161 .95 91
Offline political participation .80 .87 .93 74 -2.24*
Political responsibility (o = .87, 4- 4.04 1.28 3.85 130 2.04*
item)

Political interest 2.93 1.63 283 163 91
Political knowledge 3.49 1.89 284 239 4.62***
Political efficacy for local 2.21 1.28 195 120 2.96**
government

Political efficacy for national 2.01 1.23 1.79 109 2.66**
government

Note. *p < .05. **p <.01. ***p < .001. Young population (N =632), elder (N =400).
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