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Leisure has been viewed as an ideal life and the basis of culture. Today people are
turning from work to leisure for achievement and satisfaction. For leisure to be meaningful
and fulfilling, the participant must devote time and effort in his pursuit, and become serious
in it. This study explored the dimensions of serious leisure and quantitatively tested its
properties by sampling participants of outdoor sports. Results of the study showed high
degrees of serious leisure attitudes and experiences, these attitudes and experiences varied
significantly according to participation patterns. Outcome of the study provided insights to
meanings of recreation participation, particularly for long term continuing participation.
The information could be useful for marketing and promotion of leisure and sport.
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