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Abstract

Although crisis management experts in a variety of fields may offer different advice
on how to control damages caused by some unexpected crisis, to communicate with
target audience during a crisis is still a key to successful crisis management. A
national cross-sectional poll was conducted in August 2009 and the results showed
that optimistic bias has existed in respondents’ minds, which impacted their
information seeking behavior. In addition, social trust and information seeking
behavior played an essential role in respondents’ willingness to ask government to

pass a law to avoid re-occurrence of the same crisis event.
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