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Abstract

This study investigates the influences of
product knowledge on the repayment patterns
and information process ability of credit card
holders. The results of 304 face-to-face
interview surveys show that eders and holders
with pogtive attitude are less likdly to revolve
debts. After providing complete knowledge,
experts pogitive attitudes toward credit cards
increase more than novices.
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T-Tes
8.50 2.80 9.72 2.33 3.35**
0.45 0.27 0.57 0.27 3.16 **
0.61 0.27 0.71 0.22 3.25**
0.63 0.28 0.66 0.25 0.94
0.85 0.36 0.96 0.20 3.15**
** a=0.01 * a =0.05
N=144 N=124
(N=144) (N=124) TTes
362.71 219.75 431.71 262.87 2.30*
3.35 0.43 3.26 0.44 -1.61
3.64 0.44 3.43 0.51 3.64 **
0.29 0.42 0.17 0.37 254 **
* K a =0.01 * a =0.05
-4.1718 552 * -4.6933 3.30
0.0512 398 * 0.0028 0.01
-0.1474 0.89 -0.1607 0.46
-0.3123 2.05 -0.5680 3.32
0.0996 1.52 -0.0356 0.09
0.0861 0.21 -0.1319 0.25
0.0130 0.01 -0.1108 0.29
0.0000 0.91 0.0000 0.03
1.0997 6.59 ** 1.5268 555 *
-0.0533 795 ** -0.0246 0.80
LIKELIHOOD RATIO 441.22
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*x a =001 * a =005



