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社會廣告代言效果之研究：外溢效果與勸服模式
The Endorsement Effects in Social Advertising: Transfer Effectiveness and Modeling Persuasion

Overview

Identification E10250

Version Production Date: 2016-05-31
v1.0 釋出第一版

Abstract
　　本研究試圖建構NPO社會行銷勸服模式，主要探討閱聽人在接受代言人代言NPO廣告時，所進行的推敲歷程與
勸服效果，本研究以戒菸為社會行銷議題，採用問卷調查以配額抽樣取得468份有效問卷，以線性結構進行模式分
析。研究結果顯示閱聽人在接受代言廣告時，主要是由廣告態度對於理念認知與責任思考進行影響，再經責任思考
間接影響戒菸理念接受度，而此中央路徑的影響效果顯然高於邊陲路徑。代言人的可信度對於廣告態度的影響明顯
的高於NPO的可信度，代言人獲得的外溢效果也明顯地高於NPO所獲得。

Kind of Data 抽樣調查資料 (Sample survey data)

Unit of Analysis 個人

Scope & Coverage

Time Period(s) 2014-2015

Countries 台灣 (Taiwan, ROC)

Geographic Coverage
台灣地區

Universe
台灣2014年6月各北中南東部等地區人口

Producers & Sponsors

Primary
Investigator(s)

楊東震, 義守大學企業管理學系

Other Producer(s) 義守大學企業管理學系

Funding Agency/ies 科技部

Sampling

Sampling Procedure
依台灣2014年6月各北中南東部等地區人口數之比例來發放問卷

Data Collection

Data Collection Dates start 2014-10-23
end 2015-04-04

Time Period(s) start 2013-08-01
end 2015-07-31

Data Collection Mode 面訪/郵寄問卷/網路調查
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Data Processing & Appraisal

Data Editing
中央研究院人文社會科學研究中心調查研究專題中心所進行的資料整理方式，為不合理值檢核。

Accessibility

Contact(s) 學術調查研究資料庫(Survey Research Data Archive) (中央研究院人社中心調查研究專題中
心) , https://srda.sinica.edu.tw , srda@gate.sinica.edu.tw

Distributor(s) 學術調查研究資料庫(Survey Research Data Archive)

Depositor(s) 義守大學企業管理學系

Access Conditions
會員版(一般會員、院內會員)--直接下載

https://srda.sinica.edu.tw
mailto:https://srda.sinica.edu.tw
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Files Description
Dataset contains 1 file(s)

data

# Cases 468

# Variable(s) 47
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Variables Group(s)
Dataset contains 5 group(s)

Group 基本資料
# Name Label Type Format Valid Invalid Question

1 v1 0.0.編號 discrete character-22 468 0 -

2 v2 0.1.性別 discrete numeric-11.0 468 0 -

3 v3 0.2.年齡 discrete numeric-11.0 468 0 -

4 v4 0.3.教育狀況 discrete numeric-11.0 468 0 -

5 v5 0.4.居住地區 discrete numeric-11.0 468 0 -

Group 事前測驗
# Name Label Type Format Valid Invalid Question

1 a1 0.5.1.我覺得吸菸有危害身
體健康。

discrete numeric-11.0 468 0 -

2 a2 0.5.2.我願意參加反菸活
動。

discrete numeric-11.0 468 0 -

3 a3 0.5.3.我覺得吸菸不會危害
身體健康。

discrete numeric-11.0 468 0 -

4 a4 0.5.4.我不認同反菸活動。 discrete numeric-11.0 468 0 -

5 a5 0.5.5.反菸廣告訊息對我而
言是有趣的

discrete numeric-11.0 468 0 -

6 a6 0.5.6.反菸廣告訊息對我個
人而言是有價值的

discrete numeric-11.0 468 0 -

7 a7 0.5.7.了解及獲得相關戒菸
資訊/反菸廣告，對我有很
大幫助

discrete numeric-11.0 468 0 -

8 a8 0.5.8.我想進一步了解相關
反菸廣告訊息

discrete numeric-11.0 468 0 -

Group 對廣告文案主觀看法
# Name Label Type Format Valid Invalid Question

1 v6 1.0.問卷廣告文案為理性或
感性

discrete numeric-11.0 468 0 -

2 v7 1.1.安心亞讓我覺得是高知
名度的明星。

discrete numeric-11.0 468 0 -

3 v8 1.2.安心亞讓我覺得是低知
名度的明星。

discrete numeric-11.0 468 0 -

4 v9 1.3.看完此廣告，我覺得廣
告主要強調對我身體的傷
害症狀。

discrete numeric-11.0 468 0 -

5 v10 1.4.看完此廣告，我覺得廣
告主要強調對激發我個人
情感上的共鳴。

discrete numeric-11.0 468 0 -

6 a9 1.5.看了廣告後，戒菸是很
難的。

discrete numeric-11.0 468 0 -
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# Name Label Type Format Valid Invalid Question

7 a10 1.6.看了廣告後，覺得吸菸
是荒謬的。

discrete numeric-11.0 468 0 -

8 a11 1.7.看了廣告後，吸菸危害
您的身體健康/與您家人感
情。

discrete numeric-11.0 468 0 -

9 a12 1.8.看了廣告後，讓你思考
是否要吸菸。

discrete numeric-11.0 468 0 -

10 a13 1.9.看了廣告後，讓你在非
吸菸者面前思考是否要吸
菸。

discrete numeric-11.0 468 0 -

11 a14 1.10.看完廣告後，使你思
考戒菸的價值。

discrete numeric-11.0 468 0 -

12 a15 1.11.看了廣告後，讓你覺
得吸菸是不好的。

discrete numeric-11.0 468 0 -

13 a16 1.12.看了廣告後，我更支
持戒菸的理念。

discrete numeric-11.0 468 0 -

14 a17 1.13.看了廣告後，我更願
意持續戒菸的行動。

discrete numeric-11.0 468 0 -

15 a18 1.14.看了廣告後，我更願
意嘗試向親朋好友宣傳吸
菸的危害。

discrete numeric-11.0 468 0 -

16 a19 1.15.看了廣告後，我更願
意協助勸導戒菸的活動。

discrete numeric-11.0 468 0 -

Group 廣告代言人與非營利組織可信度
# Name Label Type Format Valid Invalid Question

1 a20 2.1.1.廣告代言人安心亞可
信度(有吸引力)

discrete numeric-11.0 468 0 -

2 a21 2.1.2.廣告代言人安心亞可
信度(值得信賴)

discrete numeric-11.0 468 0 -

3 a22 2.1.3.廣告代言人安心亞可
信度(專業)

discrete numeric-11.0 468 0 -

4 a23 2.2.1.非營利組織董氏基金
會可信度(有吸引力)

discrete numeric-11.0 468 0 -

5 a24 2.2.2.非營利組織董氏基金
會可信度(值得信賴)

discrete numeric-11.0 468 0 -

6 a25 2.2.3.非營利組織董氏基金
會可信度(專業)

discrete numeric-11.0 468 0 -

Group 對廣告、代言人、非營利組織的感受
# Name Label Type Format Valid Invalid Question

1 a26 3.1.1對廣告喜歡程度(好
的)

discrete numeric-11.0 468 0 -

2 a27 3.1.2對廣告喜歡程度(有趣
的)

discrete numeric-11.0 468 0 -

3 a28 3.1.3對廣告喜歡程度(喜
歡)

discrete numeric-11.0 468 0 -

4 a29 3.2.1代言人安心亞感覺(好
的)

discrete numeric-11.0 468 0 -
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# Name Label Type Format Valid Invalid Question

5 a30 3.2.2代言人安心亞感覺(有
趣的)

discrete numeric-11.0 468 0 -

6 a31 3.2.3代言人安心亞感覺(喜
歡)

discrete numeric-11.0 468 0 -

7 a32 3.3.1非營利組織董氏基金
會感覺(好的)

discrete numeric-11.0 468 0 -

8 a33 3.3.2非營利組織董氏基金
會感覺(有趣的)

discrete numeric-11.0 468 0 -

9 a34 3.3.3非營利組織董氏基金
會感覺(喜歡)

discrete numeric-11.0 468 0 -

10 a35 3.4.1反菸理念的態度(好
的)

discrete numeric-11.0 468 0 -

11 a36 3.4.2反菸理念的態度(有趣
的)

discrete numeric-11.0 468 0 -

12 a37 3.4.3反菸理念的態度(喜
歡)

discrete numeric-11.0 468 0 -
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Variables Description
Dataset contains 47 variable(s)
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File : data
# v1: 0.0.編號
Information [Type= discrete] [Format=character] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 1 0.2%

10 1 0.2%

101 1 0.2%

103 1 0.2%

104 1 0.2%

105 1 0.2%

106 1 0.2%

107 1 0.2%

108 1 0.2%

109 1 0.2%

11 1 0.2%

110 1 0.2%

111 1 0.2%

112 1 0.2%

113 1 0.2%

114 1 0.2%

115 1 0.2%

116 1 0.2%

117 1 0.2%

118 1 0.2%

119 1 0.2%

12 1 0.2%

120 1 0.2%

121 1 0.2%

122 1 0.2%

123 1 0.2%

124 1 0.2%

125 1 0.2%

126 1 0.2%

127 1 0.2%

128 1 0.2%

129 1 0.2%

13 1 0.2%

130 1 0.2%

131 1 0.2%

132 1 0.2%

133 1 0.2%

134 1 0.2%

135 1 0.2%

136 1 0.2%

137 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

138 1 0.2%

139 1 0.2%

14 1 0.2%

140 1 0.2%

141 1 0.2%

142 1 0.2%

143 1 0.2%

144 1 0.2%

145 1 0.2%

146 1 0.2%

147 1 0.2%

148 1 0.2%

149 1 0.2%

15 1 0.2%

150 1 0.2%

151 1 0.2%

152 1 0.2%

153 1 0.2%

154 1 0.2%

155 1 0.2%

156 1 0.2%

157 1 0.2%

158 1 0.2%

159 1 0.2%

16 1 0.2%

160 1 0.2%

161 1 0.2%

162 1 0.2%

163 1 0.2%

164 1 0.2%

165 1 0.2%

166 1 0.2%

167 1 0.2%

168 1 0.2%

169 1 0.2%

17 1 0.2%

170 1 0.2%

171 1 0.2%

172 1 0.2%

173 1 0.2%

174 1 0.2%

175 1 0.2%

176 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

177 1 0.2%

178 1 0.2%

179 1 0.2%

18 1 0.2%

180 1 0.2%

181 1 0.2%

182 1 0.2%

183 1 0.2%

184 1 0.2%

185 1 0.2%

186 1 0.2%

187 1 0.2%

188 1 0.2%

189 1 0.2%

19 1 0.2%

190 1 0.2%

191 1 0.2%

192 1 0.2%

193 1 0.2%

194 1 0.2%

195 1 0.2%

196 1 0.2%

197 1 0.2%

198 1 0.2%

199 1 0.2%

2 1 0.2%

20 1 0.2%

200 1 0.2%

201 1 0.2%

202 1 0.2%

203 1 0.2%

204 1 0.2%

205 1 0.2%

206 1 0.2%

207 1 0.2%

208 1 0.2%

209 1 0.2%

21 1 0.2%

210 1 0.2%

211 1 0.2%

212 1 0.2%

213 1 0.2%

214 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

215 1 0.2%

216 1 0.2%

217 1 0.2%

218 1 0.2%

219 1 0.2%

22 1 0.2%

220 1 0.2%

221 1 0.2%

222 1 0.2%

223 1 0.2%

224 1 0.2%

225 1 0.2%

226 1 0.2%

227 1 0.2%

228 1 0.2%

229 1 0.2%

23 1 0.2%

230 1 0.2%

231 1 0.2%

232 1 0.2%

233 1 0.2%

234 1 0.2%

235 1 0.2%

236 1 0.2%

237 1 0.2%

238 1 0.2%

239 1 0.2%

24 1 0.2%

240 1 0.2%

241 1 0.2%

242 1 0.2%

243 1 0.2%

244 1 0.2%

245 1 0.2%

246 1 0.2%

247 1 0.2%

248 1 0.2%

249 1 0.2%

25 1 0.2%

250 1 0.2%

251 1 0.2%

252 1 0.2%

253 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

254 1 0.2%

255 1 0.2%

256 1 0.2%

257 1 0.2%

258 1 0.2%

259 1 0.2%

26 1 0.2%

260 1 0.2%

261 1 0.2%

262 1 0.2%

263 1 0.2%

264 1 0.2%

265 1 0.2%

266 1 0.2%

267 1 0.2%

268 1 0.2%

269 1 0.2%

27 1 0.2%

270 1 0.2%

271 1 0.2%

272 1 0.2%

273 1 0.2%

274 1 0.2%

275 1 0.2%

276 1 0.2%

277 1 0.2%

278 1 0.2%

279 1 0.2%

28 1 0.2%

280 1 0.2%

281 1 0.2%

282 1 0.2%

283 1 0.2%

284 1 0.2%

285 1 0.2%

286 1 0.2%

287 1 0.2%

288 1 0.2%

289 1 0.2%

29 1 0.2%

290 1 0.2%

291 1 0.2%

292 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

293 1 0.2%

294 1 0.2%

295 1 0.2%

296 1 0.2%

297 1 0.2%

298 1 0.2%

299 1 0.2%

3 1 0.2%

30 1 0.2%

300 1 0.2%

301 1 0.2%

302 1 0.2%

303 1 0.2%

304 1 0.2%

305 1 0.2%

306 1 0.2%

307 1 0.2%

308 1 0.2%

309 1 0.2%

31 1 0.2%

310 1 0.2%

311 1 0.2%

312 1 0.2%

313 1 0.2%

314 1 0.2%

315 1 0.2%

316 1 0.2%

317 1 0.2%

318 1 0.2%

319 1 0.2%

32 1 0.2%

320 1 0.2%

321 1 0.2%

322 1 0.2%

323 1 0.2%

324 1 0.2%

325 1 0.2%

326 1 0.2%

327 1 0.2%

328 1 0.2%

329 1 0.2%

330 1 0.2%

331 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

332 1 0.2%

333 1 0.2%

334 1 0.2%

335 1 0.2%

336 1 0.2%

337 1 0.2%

338 1 0.2%

339 1 0.2%

340 1 0.2%

341 1 0.2%

342 1 0.2%

343 1 0.2%

344 1 0.2%

345 1 0.2%

346 1 0.2%

347 1 0.2%

348 1 0.2%

349 1 0.2%

35 1 0.2%

350 1 0.2%

351 1 0.2%

352 1 0.2%

353 1 0.2%

354 1 0.2%

355 1 0.2%

356 1 0.2%

357 1 0.2%

358 1 0.2%

359 1 0.2%

36 1 0.2%

361 1 0.2%

362 1 0.2%

363 1 0.2%

364 1 0.2%

365 1 0.2%

366 1 0.2%

367 1 0.2%

368 1 0.2%

369 1 0.2%

370 1 0.2%

371 1 0.2%

372 1 0.2%

373 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

374 1 0.2%

375 1 0.2%

376 1 0.2%

377 1 0.2%

378 1 0.2%

379 1 0.2%

380 1 0.2%

381 1 0.2%

382 1 0.2%

39 1 0.2%

4 1 0.2%

40 1 0.2%

41 1 0.2%

42 1 0.2%

43 1 0.2%

44 1 0.2%

45 1 0.2%

46 1 0.2%

47 1 0.2%

48 1 0.2%

49 1 0.2%

5 1 0.2%

50 1 0.2%

51 1 0.2%

52 1 0.2%

53 1 0.2%

54 1 0.2%

55 1 0.2%

56 1 0.2%

57 1 0.2%

58 1 0.2%

59 1 0.2%

6 1 0.2%

60 1 0.2%

61 1 0.2%

62 1 0.2%

63 1 0.2%

64 1 0.2%

65 1 0.2%

66 1 0.2%

67 1 0.2%

68 1 0.2%

69 1 0.2%



- 19 -

File : data
# v1: 0.0.編號

Value Label Cases Percentage

7 1 0.2%

70 1 0.2%

71 1 0.2%

72 1 0.2%

73 1 0.2%

74 1 0.2%

75 1 0.2%

76 1 0.2%

77 1 0.2%

78 1 0.2%

79 1 0.2%

8 1 0.2%

80 1 0.2%

81 1 0.2%

82 1 0.2%

83 1 0.2%

84 1 0.2%

85 1 0.2%

86 1 0.2%

87 1 0.2%

88 1 0.2%

89 1 0.2%

9 1 0.2%

90 1 0.2%

91 1 0.2%

92 1 0.2%

93 1 0.2%

94 1 0.2%

95 1 0.2%

96 1 0.2%

97 1 0.2%

98 1 0.2%

99 1 0.2%

網路1 1 0.2%

網路10 1 0.2%

網路11 1 0.2%

網路12 1 0.2%

網路13 1 0.2%

網路14 1 0.2%

網路15 1 0.2%

網路16 1 0.2%

網路17 1 0.2%

網路18 1 0.2%
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File : data
# v1: 0.0.編號

Value Label Cases Percentage

網路19 1 0.2%

網路2 1 0.2%

網路20 1 0.2%

網路21 1 0.2%

網路22 1 0.2%

網路23 1 0.2%

網路24 1 0.2%

網路25 1 0.2%

網路26 1 0.2%

網路27 1 0.2%

網路28 1 0.2%

網路29 1 0.2%

網路3 1 0.2%

網路30 1 0.2%

網路31 1 0.2%

網路32 1 0.2%

網路33 1 0.2%

網路34 1 0.2%

網路35 1 0.2%

網路36 1 0.2%

網路37 1 0.2%

網路38 1 0.2%

網路39 1 0.2%

網路4 1 0.2%

網路40 1 0.2%

網路41 1 0.2%

網路42 1 0.2%

網路43 1 0.2%

網路44 1 0.2%

網路45 1 0.2%

網路46 1 0.2%

網路47 1 0.2%

網路48 1 0.2%

網路49 1 0.2%

網路5 1 0.2%

網路50 1 0.2%

網路51 1 0.2%

網路52 1 0.2%

網路53 1 0.2%

網路54 1 0.2%

網路55 1 0.2%

網路56 1 0.2%

網路57 1 0.2%



- 21 -

File : data
# v1: 0.0.編號

Value Label Cases Percentage

網路58 1 0.2%

網路59 1 0.2%

網路6 1 0.2%

網路60 1 0.2%

網路61 1 0.2%

網路62 1 0.2%

網路63 1 0.2%

網路64 1 0.2%

網路65 1 0.2%

網路66 1 0.2%

網路67 1 0.2%

網路68 1 0.2%

網路69 1 0.2%

網路7 1 0.2%

網路70 1 0.2%

網路71 1 0.2%

網路72 1 0.2%

網路73 1 0.2%

網路74 1 0.2%

網路75 1 0.2%

網路76 1 0.2%

網路77 1 0.2%

網路78 1 0.2%

網路79 1 0.2%

網路8 1 0.2%

網路80 1 0.2%

網路81 1 0.2%

網路82 1 0.2%

網路83 1 0.2%

網路84 1 0.2%

網路85 1 0.2%

網路86 1 0.2%

網路87 1 0.2%

網路88 1 0.2%

網路89 1 0.2%

網路9 1 0.2%

網路90 1 0.2%

網路91 1 0.2%

網路92 1 0.2%

網路93 1 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v2: 0.1.性別
Information [Type= discrete] [Format=numeric] [Range= 1-2] [Missing=*]
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File : data
# v2: 0.1.性別
Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 男 212 45.3%

2 女 256 54.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v3: 0.2.年齡
Information [Type= discrete] [Format=numeric] [Range= 1-5] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 19(含)以下 44 9.4%

2 20-29 133 28.4%

3 30-39 187 40.0%

4 40-49 70 15.0%

5 50以上 34 7.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v4: 0.3.教育狀況
Information [Type= discrete] [Format=numeric] [Range= 1-4] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 國中(含)以下 23 4.9%

2 高中 57 12.2%

3 大學 328 70.1%

4 以上研究所 60 12.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v5: 0.4.居住地區
Information [Type= discrete] [Format=numeric] [Range= 1-4] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 北 162 34.6%

2 中 118 25.2%

3 南 109 23.3%

4 東 79 16.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a1: 0.5.1.我覺得吸菸有危害身體健康。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 2 0.4%

2 不同意 0

3 有點不同意 1 0.2%

4 普通 15 3.2%
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File : data
# a1: 0.5.1.我覺得吸菸有危害身體健康。

Value Label Cases Percentage

5 有點同意 11 2.4%

6 同意 86 18.4%

7 非常同意 353 75.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a2: 0.5.2.我願意參加反菸活動。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 9 1.9%

2 不同意 14 3.0%

3 有點不同意 8 1.7%

4 普通 143 30.6%

5 有點同意 56 12.0%

6 同意 121 25.9%

7 非常同意 117 25.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a3: 0.5.3.我覺得吸菸不會危害身體健康。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 335 71.6%

2 不同意 81 17.3%

3 有點不同意 14 3.0%

4 普通 15 3.2%

5 有點同意 1 0.2%

6 同意 10 2.1%

7 非常同意 12 2.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a4: 0.5.4.我不認同反菸活動。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 236 50.4%

2 不同意 125 26.7%

3 有點不同意 20 4.3%

4 普通 59 12.6%

5 有點同意 11 2.4%

6 同意 9 1.9%

7 非常同意 8 1.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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File : data
# a5: 0.5.5.反菸廣告訊息對我而言是有趣的
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 14 3.0%

2 不同意 19 4.1%

3 有點不同意 10 2.1%

4 普通 224 47.9%

5 有點同意 58 12.4%

6 同意 77 16.5%

7 非常同意 66 14.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a6: 0.5.6.反菸廣告訊息對我個人而言是有價值的
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 3 0.6%

2 不同意 10 2.1%

3 有點不同意 9 1.9%

4 普通 163 34.8%

5 有點同意 61 13.0%

6 同意 123 26.3%

7 非常同意 99 21.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a7: 0.5.7.了解及獲得相關戒菸資訊/反菸廣告，對我有很大幫助
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 4 0.9%

2 不同意 13 2.8%

3 有點不同意 15 3.2%

4 普通 183 39.1%

5 有點同意 54 11.5%

6 同意 114 24.4%

7 非常同意 85 18.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a8: 0.5.8.我想進一步了解相關反菸廣告訊息
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 12 2.6%

2 不同意 12 2.6%

3 有點不同意 21 4.5%



- 25 -

File : data
# a8: 0.5.8.我想進一步了解相關反菸廣告訊息

Value Label Cases Percentage

4 普通 220 47.0%

5 有點同意 61 13.0%

6 同意 89 19.0%

7 非常同意 53 11.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v6: 1.0.問卷廣告文案為理性或感性
Information [Type= discrete] [Format=numeric] [Range= 1-2] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 理 243 51.9%

2 感 225 48.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v7: 1.1.安心亞讓我覺得是高知名度的明星。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 5 1.1%

2 不同意 15 3.2%

3 有點不同意 19 4.1%

4 普通 158 33.8%

5 有點同意 84 17.9%

6 同意 146 31.2%

7 非常同意 41 8.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v8: 1.2.安心亞讓我覺得是低知名度的明星。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 38 8.1%

2 不同意 116 24.8%

3 有點不同意 103 22.0%

4 普通 181 38.7%

5 有點同意 15 3.2%

6 同意 14 3.0%

7 非常同意 1 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v9: 1.3.看完此廣告，我覺得廣告主要強調對我身體的傷害症狀。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 35 7.5%
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File : data
# v9: 1.3.看完此廣告，我覺得廣告主要強調對我身體的傷害症狀。

Value Label Cases Percentage

2 不同意 61 13.0%

3 有點不同意 39 8.3%

4 普通 90 19.2%

5 有點同意 50 10.7%

6 同意 145 31.0%

7 非常同意 48 10.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# v10: 1.4.看完此廣告，我覺得廣告主要強調對激發我個人情感上的共鳴。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 8 1.7%

2 不同意 26 5.6%

3 有點不同意 43 9.2%

4 普通 123 26.3%

5 有點同意 79 16.9%

6 同意 153 32.7%

7 非常同意 36 7.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a9: 1.5.看了廣告後，戒菸是很難的。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 50 10.7%

2 不同意 90 19.2%

3 有點不同意 61 13.0%

4 普通 152 32.5%

5 有點同意 55 11.8%

6 同意 44 9.4%

7 非常同意 16 3.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a10: 1.6.看了廣告後，覺得吸菸是荒謬的。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 20 4.3%

2 不同意 37 7.9%

3 有點不同意 36 7.7%

4 普通 129 27.6%

5 有點同意 70 15.0%

6 同意 111 23.7%
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File : data
# a10: 1.6.看了廣告後，覺得吸菸是荒謬的。

Value Label Cases Percentage

7 非常同意 65 13.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a11: 1.7.看了廣告後，吸菸危害您的身體健康/與您家人感情。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 5 1.1%

2 不同意 7 1.5%

3 有點不同意 8 1.7%

4 普通 59 12.6%

5 有點同意 62 13.2%

6 同意 159 34.0%

7 非常同意 168 35.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a12: 1.8.看了廣告後，讓你思考是否要吸菸。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 69 14.7%

2 不同意 34 7.3%

3 有點不同意 19 4.1%

4 普通 112 23.9%

5 有點同意 46 9.8%

6 同意 123 26.3%

7 非常同意 65 13.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a13: 1.9.看了廣告後，讓你在非吸菸者面前思考是否要吸菸。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 43 9.2%

2 不同意 32 6.8%

3 有點不同意 15 3.2%

4 普通 115 24.6%

5 有點同意 41 8.8%

6 同意 145 31.0%

7 非常同意 77 16.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a14: 1.10.看完廣告後，使你思考戒菸的價值。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]
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File : data
# a14: 1.10.看完廣告後，使你思考戒菸的價值。

Value Label Cases Percentage

1 非常不同意 9 1.9%

2 不同意 9 1.9%

3 有點不同意 18 3.8%

4 普通 121 25.9%

5 有點同意 64 13.7%

6 同意 156 33.3%

7 非常同意 91 19.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a15: 1.11.看了廣告後，讓你覺得吸菸是不好的。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 1 0.2%

2 不同意 4 0.9%

3 有點不同意 11 2.4%

4 普通 60 12.8%

5 有點同意 46 9.8%

6 同意 175 37.4%

7 非常同意 171 36.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a16: 1.12.看了廣告後，我更支持戒菸的理念。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 3 0.6%

2 不同意 4 0.9%

3 有點不同意 15 3.2%

4 普通 82 17.5%

5 有點同意 53 11.3%

6 同意 155 33.1%

7 非常同意 156 33.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a17: 1.13.看了廣告後，我更願意持續戒菸的行動。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 4 0.9%

2 不同意 7 1.5%

3 有點不同意 11 2.4%

4 普通 107 22.9%

5 有點同意 62 13.2%
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File : data
# a17: 1.13.看了廣告後，我更願意持續戒菸的行動。

Value Label Cases Percentage

6 同意 156 33.3%

7 非常同意 121 25.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a18: 1.14.看了廣告後，我更願意嘗試向親朋好友宣傳吸菸的危害。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 2 0.4%

2 不同意 10 2.1%

3 有點不同意 10 2.1%

4 普通 123 26.3%

5 有點同意 63 13.5%

6 同意 154 32.9%

7 非常同意 106 22.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a19: 1.15.看了廣告後，我更願意協助勸導戒菸的活動。
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 3 0.6%

2 不同意 9 1.9%

3 有點不同意 13 2.8%

4 普通 142 30.3%

5 有點同意 68 14.5%

6 同意 144 30.8%

7 非常同意 89 19.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a20: 2.1.1.廣告代言人安心亞可信度(有吸引力)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 16 3.4%

2 不同意 19 4.1%

3 有點不同意 60 12.8%

4 普通 111 23.7%

5 有點同意 115 24.6%

6 同意 95 20.3%

7 非常同意 52 11.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a21: 2.1.2.廣告代言人安心亞可信度(值得信賴)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]
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File : data
# a21: 2.1.2.廣告代言人安心亞可信度(值得信賴)
Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 13 2.8%

2 不同意 18 3.8%

3 有點不同意 63 13.5%

4 普通 148 31.6%

5 有點同意 93 19.9%

6 同意 83 17.7%

7 非常同意 50 10.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a22: 2.1.3.廣告代言人安心亞可信度(專業)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 16 3.4%

2 不同意 22 4.7%

3 有點不同意 62 13.2%

4 普通 169 36.1%

5 有點同意 87 18.6%

6 同意 74 15.8%

7 非常同意 38 8.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a23: 2.2.1.非營利組織董氏基金會可信度(有吸引力)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 5 1.1%

2 不同意 9 1.9%

3 有點不同意 40 8.5%

4 普通 90 19.2%

5 有點同意 117 25.0%

6 同意 118 25.2%

7 非常同意 89 19.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a24: 2.2.2.非營利組織董氏基金會可信度(值得信賴)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 6 1.3%

2 不同意 4 0.9%

3 有點不同意 29 6.2%

4 普通 83 17.7%
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File : data
# a24: 2.2.2.非營利組織董氏基金會可信度(值得信賴)

Value Label Cases Percentage

5 有點同意 117 25.0%

6 同意 129 27.6%

7 非常同意 100 21.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a25: 2.2.3.非營利組織董氏基金會可信度(專業)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 6 1.3%

2 不同意 7 1.5%

3 有點不同意 25 5.3%

4 普通 81 17.3%

5 有點同意 124 26.5%

6 同意 124 26.5%

7 非常同意 101 21.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a26: 3.1.1對廣告喜歡程度(好的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 3 0.6%

2 不同意 5 1.1%

3 有點不同意 34 7.3%

4 普通 124 26.5%

5 有點同意 133 28.4%

6 同意 97 20.7%

7 非常同意 72 15.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a27: 3.1.2對廣告喜歡程度(有趣的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 8 1.7%

2 不同意 16 3.4%

3 有點不同意 46 9.8%

4 普通 155 33.1%

5 有點同意 110 23.5%

6 同意 85 18.2%

7 非常同意 48 10.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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File : data
# a28: 3.1.3對廣告喜歡程度(喜歡)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 6 1.3%

2 不同意 12 2.6%

3 有點不同意 37 7.9%

4 普通 156 33.3%

5 有點同意 113 24.1%

6 同意 85 18.2%

7 非常同意 59 12.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a29: 3.2.1代言人安心亞感覺(好的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 3 0.6%

2 不同意 9 1.9%

3 有點不同意 41 8.8%

4 普通 145 31.0%

5 有點同意 107 22.9%

6 同意 99 21.2%

7 非常同意 64 13.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a30: 3.2.2代言人安心亞感覺(有趣的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 7 1.5%

2 不同意 15 3.2%

3 有點不同意 54 11.5%

4 普通 142 30.3%

5 有點同意 112 23.9%

6 同意 85 18.2%

7 非常同意 53 11.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a31: 3.2.3代言人安心亞感覺(喜歡)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 6 1.3%

2 不同意 15 3.2%

3 有點不同意 49 10.5%
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File : data
# a31: 3.2.3代言人安心亞感覺(喜歡)

Value Label Cases Percentage

4 普通 153 32.7%

5 有點同意 100 21.4%

6 同意 87 18.6%

7 非常同意 58 12.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a32: 3.3.1非營利組織董氏基金會感覺(好的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 3 0.6%

2 不同意 4 0.9%

3 有點不同意 19 4.1%

4 普通 101 21.6%

5 有點同意 120 25.6%

6 同意 120 25.6%

7 非常同意 101 21.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a33: 3.3.2非營利組織董氏基金會感覺(有趣的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 6 1.3%

2 不同意 9 1.9%

3 有點不同意 29 6.2%

4 普通 141 30.1%

5 有點同意 113 24.1%

6 同意 95 20.3%

7 非常同意 75 16.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a34: 3.3.3非營利組織董氏基金會感覺(喜歡)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 4 0.9%

2 不同意 4 0.9%

3 有點不同意 22 4.7%

4 普通 125 26.7%

5 有點同意 117 25.0%

6 同意 115 24.6%

7 非常同意 81 17.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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File : data
# a35: 3.4.1反菸理念的態度(好的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 0

2 不同意 7 1.5%

3 有點不同意 10 2.1%

4 普通 47 10.0%

5 有點同意 76 16.2%

6 同意 139 29.7%

7 非常同意 189 40.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a36: 3.4.2反菸理念的態度(有趣的)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 6 1.3%

2 不同意 9 1.9%

3 有點不同意 23 4.9%

4 普通 87 18.6%

5 有點同意 102 21.8%

6 同意 123 26.3%

7 非常同意 118 25.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

# a37: 3.4.3反菸理念的態度(喜歡)
Information [Type= discrete] [Format=numeric] [Range= 1-7] [Missing=*]

Statistics [NW/ W] [Valid=468 /-] [Invalid=0 /-]

Value Label Cases Percentage

1 非常不同意 2 0.4%

2 不同意 6 1.3%

3 有點不同意 15 3.2%

4 普通 76 16.2%

5 有點同意 88 18.8%

6 同意 134 28.6%

7 非常同意 147 31.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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