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Abstract

Socid dedrability bias (SD.B.) is the
tendency of individuds to make themsalves look
good according to current societal norms when
answering researcher* s questions. In the socid
research area, S.D.B. has been a complex and
controverdd issue, typicdly viewed as a
contaminating regponse bias. Meanwhile, most
researchers have neglected S.D.B. could have a
detrimenta impact on research conclusions. It is
worthwhile to further explore.

The growing of economics in country
results in the development of consumer culture.
During the past 40 years, Tawan has been
ranked a high-devdlop economic country.
People pursuit worldly possessons growing
rapidly. However, the traditiona Chinese culture
trested materidism as negative characteridic,
people in sdf-report questionnaire regarding
materialism tend to dissmulate the true vaue and
induce socid desirability bias.

This atide utilized materidism survey to
tet S.D.B. In this proposa, the conceptud,
measurement, and datigicd andyds issue



related to S.D.B. are discussed. Three surveys

are then presented to explore the effect of S.D.B.

by tesing materidiam vaue. Study | will be
measure the extent of S.D.B. contamination in
materialism concept with GM S.D.B. Scale &
Paulhus BIDR Scde. Study Il is going to
compared the interaction of anonymity satus
and the effect of asking question (direct vs.
indirect) © undersand the vdidity in reducing
SD.B. Sudy Il will collect the opinions &
methods in terms of reducing S.D.B. from the
experts in socid science aress. Findly, the
discussion will be reviewed and the suggestions
will be sydematicdly presenting for the
researchers as further reference.
Keywords socid-dedrability bias,
materialism, questionnaire design
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