A Study Of Product Sensitive Characters From New Life Styling
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This sudy is to andyze the character and
needs of multimedia persond computer from the
point of life syle .The sudy uses home
multimedia PC as an example to explore the
kansa eement of PC'sform .

In desgn methodology of this study  after
literature review and aso research design , the
study collects PC sample and kansei vocabulary
it uses SD technique to measure the consumer's
image . Condncting questionnaire with 134
gudents in the Da-Yeh universty , the sudy
uses factor andysis to redlize the PC's kansal
trait . The ANOVA and Chi-square dtatigtic test
are used to determine whether there are the
differences between gender product knowledge
level and education background

After datigical andyss , there are some
reults as following :1. The kansa trait of
information  product ae deemined in
product's form color texture <€ze and the
operation convenience .2. There are five man
eements in computer's form : persondity
layout compostion scale and outline .3. The
mae ae more favor in usng PC than the
femae .The femde had higher reguirement in
product's form by the point of lifetyle 4. The
lower product knowledge users are more care
about PCs form than the higher product
knowledge 5. There are Sgnificant differencein
product form's layout in different educationa
background

The results of this research responds the
consumer's requirements in PC's form It



becomes an important references in product
design in order to achieve adesign to fulfill user's
real needs

Key words lifestyle , product desgn , kansa
trat , usng requirement, multimedia persond
computer.
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