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Explore the relationship between camping motivation and camping enduring
involvement—The moderate effect of camping leisure benefits
Abstract

The purpose of this study is to explore various hypotheses about the interaction
between camping motivation, camping leisure benefits and camping enduring
involvement, so as to test that the formal application of these hypotheses should be
able to establish models. Studies have shown that camping motivation is a kind of
satisfaction for stimulating needs, it will strengthen the needs or desires of campers,
and then continue to influence the process of pursue enduring involvement in camping,
and finally meet the state of inner psychological needs. Therefore, camping
motivation has a positive effect on the enduring involvement of camping. Campers
who participate in or experience camping leisure activities stimulate their preferences
for camping to enhance camping motivation, increase the number of camping leisure
activities, and continue to be involved in camping leisure activities. Through this
process, campers gain leisure benefits. The recreational benefit strengthens influence
of campers’ motivation on the enduring involvement in camping. Therefore, the
leisure benefit of camping will moderate the effect of camping motivation on the
enduring involvement of camping.

Keywords: camping motivation, camping enduring involvement, camping leisure
benefits
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4.Results and Discussion
4.1Results
4.1.1Descriptive Analysis

AFE Y 206 ik A el ? o § K0k 485% ~ 4 1K ik 515% ; AE Y E
A B p\ J ik 43.2% ~ 1-3 & ¥ ik 22.3% ~ 4-6 & £ ik 8.3% ~ 7-9 & ¥ ik
4.9%-10 & 2+ X ik 22.4%; @& F 8> w00 = 5 ik 0.0%1-5 = ¥ ik 56.8% -
6-10 =x X 16 7.3% ~ 11-15 =x 16 11.7% ~ 16 =x 1+ ik 243%; &5 A g 1=
o0 137 ik 320% 46" iE78%~79 " {iE39%~10B " u ik
56.3% o AFT G A T St 4o T 4 1(Table 1) o
Tablel A v %zt%8 4

I8 P = #i A% IEp = #Kk A%




e RYET

7 100 48.5% 12 mp 89 43.2%
- 106 51.5% 13 & 46 22.3%
ES L 206 100.0% 4-6 & 17 8.3%
79 & 10 4.9%
10 # 12 44 22.4%
ES L 206 100.0%

TEES S PARE 1=
0= 0 0.0% 13 7 66 32.0%
15 = 117 56.8% 4-6 1 16 7.8%
6-10 = 15 7.3% 79 1 8 3.9%
11-15 = 24 11.7% 0@ 116 56.3%
16 = 12 50 24.3% ES L 206 100.0%

ES L 206 100.0%

A2 7 i * Kyle et al.(2005) % + :& * Manfredo and Driver (1996).% %l <% 78
ok g 4 ¢ oo £ 4155 3§ ##85238 - Mcintyre and Pigram (1992) %
BWeng 4% 4~ £ 4 % Perreault et al.(1977) % & eh@ o (R > £ 4 > S5 RIAE
IR Lz BRAE A o 4B A B R AlicdeT 4 (Table 2) v ait B %

4 220.727-0.814 » B+ 2 4 4w 2R

Table 2 Reliability and validity of the constructs.

. . . Factor Cronbach’s
Test dimensions and questions ) CR AVE
Loadings o




Camping Motivation .881 .881 q27
Escape

To be away from the everyday routine of home .836
To get away from crowded areas 773
To experience the solitude/privacy of camping .759
Nature

To be in a natural setting .847
To enjoy the natural scenery .836
To enjoy the tranquility of the area .658
Bonding

To share quality time with family/friends .902
To do something with my family/friends .854
To bring family/friends closer together 762
Learning

To develop my knowledge about the area .884
To learn more about nature .818
To learn about the natural history or ecology of the area 736
Social

To be with people who have similar interests .787
To talk to new and varied people .704
To meet new campers .620
Camping Enduring Involvement .988 .872 811
Attraction

When | am camping | can really be myself 757
Camping offers me relaxation when life’s problems build up 757
Camping says a lot about who | am 729
Camping is very important to me .680
Camping is one of the most satisfying things I do 675
Camping is one of the most enjoyable things I do 627
Camping is nothing more than a place to stay while I do 622
other things®

Centrality

Most of my friends are in some way connected with camping .825
I enjoy discussing camping with my friends .810
| find a lot of my life is organized around camping .735
You can tell a lot about a person when you see them .665

camping

Importance




I do not particularly like camping® .929
I have little or no interest in camping® .902
Camping Leisure Benefits 997 910 .804
Education/History

Prefer knowledgeable vacation activities 797
Enjoy travel to historical location .780
Educational vacations are most fun 764
Take side trips to historical locations 752
| learn on vacation 723
Vacations should be educational 716
On vacation | learn about others 713
I enjoy going on guided tours .708
Camping/Tenting

| prefer to camp on vacation 733
I usually camp on vacation 733
My family enjoys camping 723
Hotels/motels are not as enjoyable as a camping vehicle in a 122
camping site

| vacation in a tent because it is more economical .708
Socializing

Social interaction is important .692
| travel for companionship 671
Vacations are a chance to develop close relationships .635
Most important is meeting new people .889
| prefer vacation with others in groups .884
Selection of a vacation site that will impress my friends is .857
important

I’d rather travel to meet new people .762
When traveling | seek thrills and adventure .655
Relaxation

Most important is to relieve stress and strain of normal life .609
Vacation should not be hectic, but quiet and relaxing .833
| prefer vacations that help me relax 813
On vacation | look forward to relieving stress and feeling .796
renewed

If I can’t completely relax, I don’t feel I’ve been on vacation 776
| prefer shorter trips due to expenses .756

Viewing Nature
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| take time to enjoy nature on vacation .669

Avreas | visit are usually beautiful .893
| am aware of pretty scenery on vacation .888
| appreciate design and natural beauty of vacation sites more .809

than the average tourist

I think I have more self-confidence than most people 77
Information

I shop around for best-buy vacations .736
I secure numerous travel brochures prior to making vacation .881
plans

I’d rather take a trip than stay at home .863
| enjoy traveling away from home .815
| always have a well-defined route and maps of my .753

destination prior to leaving on vacation

| take phone of beautiful sites rather than historical ones 719

b F AT

4.1.2Pearson Analysis

A A7 7 3% Pearsonfk £ 4p B 4 47 (Table 3) » 71 1 & %78 2. T sofc ~ LB £ 2 4p
Mo By BB EEF A H 0 B ARN » 4R M il 3 r=217(p<00) » B A R
FRWAT  BYH AN S B B RFEFEBHE AN R LA 4
T8 5r=288(p<0l) > B By R REGF BFITFAN - 73 o
Table 3 T 3o - {53 & ¢ Pearsondh £ 4p M 4 i

&

L&) Tiofgk HEZL 1 2 3 4 5 6 7
1w 1.515 501
2EFETF 2.388 1579 -0.168*
3% ¥ ik 3.034 1289 -0.207**  0.650**

4% A g ¥l 2.845 1.381 0.060 -0.144*  -0.213**

5% ¥ B i 3.893 .307 0.003 0.079 0.085 -0.173*  (0.727)

67 3 hF s E 3.506 227 -0.120 0.181**  0.160* 0.027 0.278**  (0.811)

THEY AN 3.770 .380  -0.153* 0.169* 0.252**  0.132 0.217**  0.288** (0.804)

Eraliu 2R BY ET SR RAY A AL P ABRYIT LB E B 65 B Kok
EST:B¥EAH -
b.n=217 ; ¥ & H4Z 5N HciE 5 N 38— R & (Cronbach’s o) °
C*% 77 Ep<.05 ; **4 77 iEp<.0l -
AR ER T S H 2 A2 050 (structural equations model, SEM) i & B zE 3L i
RS E RF LA R % o ¥ BB R > T iE 2 Mardia
% #(Mardia’s coefficients of multivariate skewness and kurtosis)(Mardia, 1985) % #
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o G iBcs - AW Y i g Bdptk ?,‘f‘gu g § o gk o 4 Mardia
Gl rp(pr2)PE(p s LR RA s ) R TR E 3 F &~ ¥ &2 (Bollen, 1989) -
AFETERMES 2 AV A A ff'l\/lardlalﬁﬁﬁz;a 3.988 » LR %I i §
514> F »p(p+2)is 5224 &E% WENH G r’v’ﬂMardiaf”‘*ﬁz(S 988) ; % ik ik &2
iR Glcafeh 513520 H 5301960 =& B ¥ R (Mardla 1970) -

AP AT BER&REDT 0 AEZ BFY é&*iﬁ(% FEAS B R g &
B opAF A~ )ik 7 Bk M F1 £ 4 47 (confirmatory factor analysis, CFA) » 1 & % #
T 4 % BPTR & o & © Bagozzi, Yi, and Phillips (1991)4 ) 2 Fl % fi7 & #iC
FEFHRAEMTE A MR Tl G ECD > - FlS e i e H TS 2%
B3 eif e -

Anderson and Gerbing (1988)4% ' #f & [ &% W] »% & (discriminate validity) ¥
g + 2 4 B 45 7 (chi-square difference test):& (7% 4% o 2577 5 B 7% F
TERL AR CR L ﬁé\i 3E P A BB L = - B & 4 dic(parcel) > &
Z - BT SR h= )4 #03] (the hypothesized three-factor model) > #-H & - B
4 $27] (competing model) 4 =] 12+ = X B % jp|(chi-square difference test):* fiz »
H2%doTabled » 17 @ FRAYOFTLHEFLE o d L2 NRBHTZA
7 (nested structure of CFA) % % 14 » + 3 4 Tid s 5 ¥ -k & > 42=05.783 ;
df=74 ; GFI1=0.939 ; AGFI=0.914 ; RMR=0.039 ; RMSEA=0.038 ; IFI=0.927 ;
TLI=0.905 ; CFI=0.923 -

B3 feif & fe S > % 0 Henry and Stone (1994)45 ) Gl AGFIiE J& =+ »+0.9
Hu and Bentler (1999):}F, :",RMRn:f /| %+0.08 = McDonald and Ho (2002)4p
RMSEA & - >+0.08 5 ¥ £ % «h#-73] % & I # - Hu and Bentler (1999):£ :ARMSEA
B 14370.06 5 — 2 4% i3] -Hair, Anderson, Tatham, and Black (1998)#& ! IFI~TLI ~
CFI&GFl & &% *09 a * ﬁ B ﬁ 4% - ¢ *t > Cheung and Rensvold (2002) & i
ERRE R L ¢ K% 0 RMSEAZ > B e e B ek dn th € X 1R A X
o REP B (F1E )P B PR a R RAIpIEER ] o TR
R g PR PR o

*E Y eh= T3 B 058 (Table 4) » ﬁﬁa)iﬁe;a’ifig%é - FS B H TSN e
d ¥ e 2 FlF I A e AR R R pe R Bt = BRETFIE R
FERSE - s FTRETRARL G LR B R o

AF LA BREA AT ATEFLE > FRHRECAZEF
(0.609-0.929)35% ++0.512 + » # £ Bagozzi and Yi (1988)#% &1 & L F] % § = &
B 3050 Favhek s A& & 2ol B A0.727-0811 0 % ot - FlE PSR AE
it § 2ok e - 42 4 (Anderson & Gerbing, 1988) @ A171 & F 4% e acink e

£
7
7

Table4 £ #5445 % (N=206)

o

B R x df Ay? Adf CFlI IFI RMR RMSEA  TLI

ERIES 95.783 74 — — 0923 0927 0.039 0.038  0.905
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(B3 #))
- FF R 139.193 76 43.410%* 2 0776 0787 0.046 0.064 0.731
¥ F3HN 163419 77 67.636%* 3 0693 0708 0.049 0.074 0.637

EIE TR (EREAD) B EW B AT RFLBFHE AN P TR B
Py RmocE £ A - BRE O BYEH AN 5 BEF CH- MR g
ELHE- BFE

¥
®7

4.1.3Regression Analysis

AR L AR BRI A AT LR TH Sk o TR AT
Zoan L K- E IR R 2 R 4 ic(Aiken & West, 1993 ; Frazier, Tix, & Barron,
2004) ; H=xa2 = ZE SR R KA cn 3 8% B30 > 124195 5145 -
BYEF Byl s A Gy 8 -

?rgbéiigﬁﬁ?év\ﬁ’éi—é;f;%ﬁ(* EA )R IR (N B Y

AT ES TERE FSESHEEN B ETICE S T ORRE = BN &w ’&%
E BB YA IR R ¥R B (B=0.192 p<.01) - Fpt o HLS =
FZEADSRA(BY AP E) e AN By BE AP RZHqHBFIF AN
» TR v AT F R B (B=0.213 - p<Ol); B A X T (F* (B Y B EXE
FRERE) AR B BEFRERY KB O LAEHE A
Hror I IEF I P % i A ¥ -k 8 (B=0.153 > p<.01)( Table 5) » Aiken and West
(1993)e# 3 @ &t > % p RA ORI AR RFAITY LG T TP
BATEF I IE* 3o FIPHL = o

Table5 & § kP <ZHE gﬁq#ﬁﬁ?;@%%‘%/ﬁ;ﬁ»é%%ﬁét%ifgt}éigﬁﬁ?/;ﬁ

w BEEHEAH
4] - 4] = g = Al
ol %7
el -0.104 -0.109 -0.089 -0.075
BEYET 0.002 -0.005 -0.030 -0.045
PN 0.212* 0.206* 0.195* 0.200*
PABY 1= -0.080 -0.049 -0.061 -0.053
po#A
By s 0.192** 0.133* 0.159*
B RIE
#og A 0.213** 0.185**
23 i
BERWTE Y R 0.153*
R? 0.080 0.116 0.156 0.178
AR? 0.062 0.094 0.131 0.149
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F 4.386** 5.241** 6.129** 6.117**

s %47 Ep<05 s ¥4 7 Ep<Ol -

4.1.4Moderate Analysis

Preacher, Rucker, and Hayes (2007)#& 1:® §F = #7355 35 22 3 ¥ /# (bootstrap)
WSk & vx %k B F M4 o AFT 7 i % Hayes (2013)z. PROCESS(model 1):& = #icdz
/37 > PROCESS™ % TR B Mif it — BHE L i & F x> ¥ U F R #
(bootstrap)i& & 95% 1% #F F ¥ 2 ficie i 5 A F 14k o

Table 67 v » 1%%? kA sz ®2(-1SD) - _,_;;L ,gﬁ?ﬁg;\a BT E TR |2 &
B IFEAN R (BNCIe 700 p>01); &8 & ¢ K> E 2 (+1SD) > TR &
é‘ LR EFRRD SR T AH A 2% (95%CIF ¢ 30 p<.0l) o Fpt > H2=

o

|4

Table6 Z ¥ FA <z HBFFBBREZTHFAH D EE T%E

PRI By 95%Cl
R 5 B Eoak SE Lower Upper
% M(+1SD) 0.094 0.106 -0.116 0.303

By Ry
4 M(-1SD) 0.512 0.148 0.221 0.804

*% o1 £ p<.05 ; ** 4 7 iEp<0l -

4.2 Discussion
AETAE AFEHNBEY AP EHBET R BEE Y
Bl ol

PP G PN

'jﬁz'{ﬂinuél’]‘ﬂg{ g LB HEFE AN DM BT B EET z}i.féié KF A

R R e T LR Rt SR PR AT
]

FAR B R eg eRERFHWIEEFF AW~ OB k> HIETH2 5
)»il'éf"

4.2.1Camping Motivation Positive Influence Camping Enduring Involvement(H1)

RELOTRALR GEABY S RHB T A L WM o ] S
;L?%?*ﬁ’ﬁ&*‘fﬁ “%3‘»7\ Hr L2 FHFDD v P Fpt ’Hlﬁwhﬁ °
FELSHBFRENRY RFPER - BAITEORFER AL o7 25
s 0 1 w2 B ”’i_ mf%ig R AL od 3, 5o I*F}B}rﬁgﬁz,ﬁﬁéﬁp\ o
o 2R R Bldeo HAITLIEF RS Nf m c BRITATHE S~ T2 b4
B E AP G BV EFRITESF S TP LT RR R
¥R A E R RS2 @ - Ndivo and Manyara (2017) s #3234
1 BB E B AT G R bl PR P BPERED D

hsd

®
-

% ok
3 w« o g

%m
?‘vﬁ‘é‘ﬁ“

‘*%"JL

T

o B
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WO ERBER o F L RMT LA R KT FEEHE G A0 R A
T R R RN X &F—r*ﬁf{;%ﬁv%mw?a LiWe
& o
AT B BT 7 %8k F P (Escape)~ p #X (Nature) -~ 55 (Bonding)~
¥ ¥ (Learning)£: 4+ ¢ (Social) % > izt R rF P B EF Y P ¢ 1 v P
ﬁW@ﬁﬁ%%oJi’%* RESHAREERE DR F 0 & RABI AP
F1ITA 4 S CARITEEP o A REF I XAPA LA E > FECER
SR b %ﬁ%%‘ri oot 2% > iz - # % P Koohsari, Mavoa, Villnueva,
Sugiyama, Badland, Kaczynski, Owen, & Billie (2015) % « 3% 1 & % F|3b % &) (7 7%
B YRR DR Bh%d T R FE RS R I 1 b AR e
(Escape) ¥ - s A HFF F o ipenE R 77 30 - H=v v p REB Y IF FFF
TG g ERRAF R RPREFR NI FHKFEFEHT UL BR
Mafr 23 R o st faA £ #Firasek et al (2017)4% 4 FAER P A X S p R E
mit o w22 B E R 2 2R (Nature) Tk 5 mﬂf}@]@ o H = s Bk §
‘wf‘ﬂ it 4 B R 0 gd 2 B SR OIS ERE L E o Ut
SRBYERB MG EP @éﬁﬁﬁﬁémg‘_ﬁ Moo pt 5 & $FJirasek et al.(2017)
S #t»'f%? EBGRFPZF AR TR frE R TRF o T2 > fTIREE KR
min PR A BEF 0 blde o RTELE o BB S AT R T UH RRL 4 o b
4o 8 3 #-k(Chang et al., 2018; Gregory & Dimmock, 2019) % #% it &2 457 7 & &
¥RW AR Y Bk ARE \Aéﬁgﬁﬁﬂﬁmﬁﬁiﬁé’?uﬁﬁ
BE R ATRAE Y % E TREAR R T RPBEEFAE LT uE 2 A
ARl BB ERAGRE T TRBE YA FET LR “F'“m&w&’
T OE R R % % ¥ @ Denovan & Macaskill(2017)# ! i?g; FYRFDRFF
vLETES A B A 2 F""mrr* g TE A FELG . ERAERE o M E Meler(1983)
WABYTEFAEWE A BEB AR Z 2 AwERE o FMa T B YD
ﬁkm?fﬁ% ERRERHEF RFFEFE G T PR B o
ﬂ%’wmﬁ*“iWJﬁam#»mﬁ%ﬂﬁ*waﬂr RIF R R
PR I AR L F B N AH o d 3 SRR KRR R DRSO
(COVID-19) s 58 » pe/irig A B 5 3] = *HEE thiF b » A X 2 B & R4
WH R 2 KRB ER L HIPIAPEE LB T UASNREY R XA
Pt B X TR AER Fa S KE R ER o T BV R - B
AIA S 2o P T R EANKBER SR G &_l‘s'ﬁm'“ﬁ%«‘]l\\
TOBEEWEING RECRY FIACEBE AN BY RS DL L
Ay - lﬁ%@?‘%frﬁm FRBE®R DI G > AKEE LIFErGFY o
BEEAN T RPN B E 5 (Attraction) ~ ¢ w2 (Centrality) & £
L M (Importance) ¥ > T R P LB FHF AN B B RFEH L G 5]
e F A4 e F Y O RFFER Y T R 2Jun et al, 2015
Coudounaris & Sthapit, 2017) - Matsumoto et al.(2018)# ! i+ & ik E 8 ¢ ¢
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%ML?f%@%’ii%f?‘ Fem LRl B TAGE > AER M 6 BEY By
FrEd g auEz ~ p AF 2 &cunetal,2015) - 45 A » L & ¢
2 v L Al

1
rﬁ{l"i—ﬂ’ ﬁ’ﬂﬁ’%f& %/éf” i ’)3 4 ‘5\5]/{*\-’3:'% ¥ "]‘ﬂu/rf”mﬁa%@’ T35 4
H & & ]4 gfAp%&t_%?fﬂ};ﬁﬂm@gpfgé4?ﬁ%5mhﬁ-

FEPEGEFE AN J.IME%‘?#EF&@(FKOD BEDBHR YL AN D
TR ;%&&p—g‘ ]\_E(B 0.192 > p<.01) - ?);vamﬁ& Kt BOEFTEY
ﬁvwﬁ% FHEAH g B HEF oM GG Aot SR FRT L FHHETS
SR E KRR B A T 5 N (Ryan & Deci 2000; Wang, Lin, & Spencerc,
2019) 2 & 8 43F 4 o » e A 1 v (Kyle et al., 2006; Morris et al., 2018) g
2t o
PRV BERPEEGAFAH BT R RP AL Rk
A=Y o2 o ’wiﬁ”i;{f.?ﬁf\ ,;F»Jz BRI R G “E*%é’ g Ep o
AR gl S TN s gk N R “ A% mfﬁ“)“*o A G E B
BEHFAH R Er e b R HUER L 45 -

4.2.2The Search for Camping Motivation and Camping Enduring InvoIvement(HZ)

AT ERBY AT EHGEERERZFFAH M GELEF LG A8
oo FIpt > H2E® AL 3F o

H Ao AwiEHL: SRPBYFBHBEFEAN LG L 5 DB P G o

# = > Sirgy, Uysal, and Kruger(2018):a. % A iE &y » 5 3% 5 4L € 3 &3 54 >
s Bk faAk ¢ % R o Ahmed, Masud, Al-Amin, Yahaya, Rahman, and Akhtar
(2015) 3% 1 kB BB nE P U FRBA PR PRIV EEBRFER K
L B ERE A A O DRSS A FEAE TR PR R LS
BEARBPREELE €42 P AR REEY ik &0 b s FERGE R LD
TR PRI A KRR ER L ERE o

FEoBA RS RREEL EFRFRELFE LR DY g FE o -

{%_@—g LR 87 5 ek 2% (Yeh et al,, 2017) - Gulliver (2015)#% &1 B 4 f
fod BT BER BB R R AR § AR b g R R oR K
- H AR FORBE P EFAFAREH LS BELE AL FRAR
P EF B ESTIR AEREY KFERE ’i%%’ﬁg#:“’&"‘?%%
R ERUERYE AN DL BT EERY AP E G R EFAI N
)\ f% Jé W H - R AT R LT o

Bis Py HET RPEEF LT B A EFRP%E s ¢ (Carmichael et al.,

2015) » i r E - RSP R hiE S A LA EF B A AR T TR
S8 2 b ik B % (Kuykendall, Tay, & Ng, 2015)-Chang et al.(2018):% % 3 P 4 i
it kW ies  LHERET LA RTRDERS AR R
B EE i hE B o onE § B ER R TE S S E G gk
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%2 & 7 5 (Ramey et al., 2016) « £ H §_ A gk kA 257k < FrE O RIRE R E
gm%ﬁw#%%%i%%ﬁ%ﬁﬂWAmm1%aoiﬁi$%mﬁ%{ﬁa
BYARPFHBY B HEYRPEA S 2B GE G Bk o
ERa 2 2R BB RRE D v%ﬂﬁA%%ﬁﬁgﬁé’%ﬁﬁ
o md&ﬂ“ TEB OB WE R AR EFT IO REBFF 2 IF R T
ﬂ“ P ERER XL FHRE R SR RERE AL 2 TS5
_ ,fgfﬁ BEYFPHBIE AN R - 2T FRE “évﬁﬁbt”* KRB E
LR HBEF AN LT E BT L AT R o HOEF L o

2L =
5.%wm

5177 3 % ?‘};J\‘
R T e L Ak
RYRIE SRY PHLRYP LD DL LT 5k 7 A
DB F BT AR REEBE AN RS B AT (67 kB R 0 R
R R B 1 i (LT T R

B BRI L LW RS R ek
?%%fhﬁ}_;}:r% N#’ij\/ﬁ‘)‘ F’&mﬁf;gl 3—@% Skl f“]if?'é- %;Qlfi”?'l#z’tﬁf%%
gﬁk?ﬁg% T R EE B AR T R Y /}f’fﬁ?’bﬁmﬁgﬁk_% FHETH O~ h
PRl 4 g e &T’* IR R € E TR D B8 F)F st 2 R R B ARR
PR RSP BF R T B S PHBEHE AL LG 2
P B gk o
BEY AR HBEY B ORI F AN 2R &5 BT LG a8

er sk M AR F bR SR KT AR T £ HA Y
BB B B e RO B K S B Y R A P Sl £

UrE A KIF R RRFEE PR AR Y RFEH Y EREY RF 2%z Al
fﬁﬂ PRABENEERETRBPER NI R IR REE S U RERE Y
PO A D 0091

Mo~ R Sk o

AT ERAL L AT EE D ﬁif%rgﬁvﬁﬁwﬁﬁ? F :}3‘:7\ o 2 B en
WG B YRR PERFIFATFRELE - INEY B RFES
BPATFTHERRIESE AT T 'wﬁ,rwﬂ’“ Ltwpm,h,mﬁ* =4 ,mﬂ,rﬁvze
B g 7 4 o

ANEL PFETEREPE - B BRI R BHEAE RS 48

IR AR R ST AT R FERRAFE 0 L FRFERIE A
PR Ed > ERT FomEsny o3 - LT FIMBBITHT UE Y
BIFSARBBEEIR D o B by BAF AW~ m BB AT P PR SRR A
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WAL BAITwFETLNEE PN F oL F RBE o0t - BT BTG
s d e 5l 7 5 54 (Baniya, & Paudel, 2016; Liu, Chen, Keating, Still., &
Chen, 2019) » # » kP & 25/ EH € A 2 54 > T W RI| K chjp i E &
(HaV|tz&D|manche 1997; Morrisaetal., 2018) - ¥y # MG ¥ AF T R E

BEBBLBYEF AN hn PG o TP AIRBRIESF G T e 0

BETL g E “J“L#\iﬁg#ﬂ? FEBERT L AR B RE
fif'ﬁg v B8RS "ﬁ“:}?’r/\,ﬁ‘%m%'g‘/éﬁvo

yeoEy A&E T ﬁﬂ“;‘éé%:‘?\? 5 sxerik i (Denovan & Macaskill, 2017) -
REFSE F FRERE B - KPR BEEF 5 ZA & %2 (Ramey et al,
2016) & ik 42 cnE d R ) & B35 5 5 % & (7% (Mahoney, Pargament, &
DeMaris, 2009) > ALk ik 2578~ IR KF 25 B EKRF & H4F A 0 > b
% (Iso-Ahola, 1982) » i % 3 & A A 7 PP ho bfs > 2P T HT B
FOWEFLEFRY NRF»F 8 1§45 ?mv?ﬁ'%?;%% B e F] A5 B
FAFRTEHEFEBEEFFEAN B RL ARk o

5377 7 "4

AP LR A TR E G e AT 4 REF vy - B &
EW-F SR LA

B RO P T B %ra #7 7 (cross-sectional study) 5 32 BIFT 7 & Bz BT %
Mz AXBRT R iﬂg%cﬁ v eAp B S llmvﬁlﬁ,tfn’**zﬁ']“ o

£F AL Hp L A (selfreports)ie 773 > Flet v A4 K2R
?l(common method varlance)mFF oA kP REEY 5B W EEGETHR DT R
ML R E %R TR A

i T T R ﬂ&sjgﬁ’»zfi']ifﬁs:f%;iﬁjﬁfr#é WG AP R ALET LK F P
B8RP B A OB B g - S R RS TG R A BRSSP
BERGBOPE ERARKEAEFFRZTLELR L

\\\?{r
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