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— FPOCHE B K B S A

H 2 B R AR AP TR R, R R NS5 I B SR A FE Sk s R B A 4
MR B EEE T, A HRIRRG A A R R S EAENERXR
e, TR P R 22 f i AR s TR E R LR ), A8 B o TR A RS N
FEBARIN TN —. &% Facebook. 178 FAJELR M FHURAN HHEAWE, 18
h BAAEEYE. B BRI, Bk iR 22 8 AR B 0 i — R Facebook i
BAANERE, AT N E NS T 0. SR, F TR | BdERUE B
N & ERINRESANF, H Facebook FFraEH) [HA L Jhs2 AN [FI4L2E Bl iR IR A B
FERG R == B0 IR [VE S | oR G BE A e T A 1 AR, AllE 2 s e 5,
KL RETEEM Facebook M A FTFEUL . A & AR AR, g e PR Al e LS
FEAE R R, A AR, MBIAYER 7 1E Facebook H8 T AIHG L2 it (I TE
RELR I N ER R

AREHBIE— IR [H] I 61 35 588 FH Facebook IDRERAE, 43 i A5 FH I A A (]
FOTEEAT LA RO A R RET: (—) DARIGSE NS, T 717 AR5
A0 ] Facebook 70 SR M Fr (RS AR TS IREL H 4R KD, EATHAE? 5
PEBL LM A P BB A TR E? (2D DV RS 47 KA
ERBMBBRIBIIEN, AT fi#RE Facebook AR A AL FH H 4111 7% Bl R85 ) il A
A\ W FUAS RER S (8 P BAA IE CplA 2 SRS AE 1) H R AR 5 B0 ek
2 55 TR B ALY B A (BRSO R R RS R R RN, WE e 2 BLH AN 55 AR
H FAIEAE & Facebook #58 H A & /R RIBYREVH B HIE b AR E ORsr . A
e, e Sk Bim, EAb MR S BE Facebook & 2T ARG H
A HaB A B TR A, IR R ARk FI S5 B2 5 B R Eh R AT A A
B2, FESSENERA. B B, ERR S R AR . B
JI EARERA O, R AT BB HEN 1 sk & A4S A2 . B2 BOd A A B
ARG TSR FOE ISR RO, BIRERIIE R, i, E RIS B E L
ATFHTE AN, R S 51 B HE I A AR B () S Jke 3 iR o B B E N A9 A2 1
WA, AT A A BUR B R IE NS AR H B, (B2 95 & 0 A, Al
B AT REAT 2R BT BRRS. ASETEI R A W g 1 B, IR E B B iR
SR sIE 2, AR SRS A BAR. LN BN i T i R A IR A 8 B AN AR
Hk, G VR AR FE AR B IR RE D, AP AT AR B 4r R A
sh N IE T AR 2 A

F#EEE: HIH. Facebook. ENZUEEL. HIMEER. tHEtii. BESCALT
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As social media, mobile internet, and smartphones gain ubiquity, taking selfies
seem to have become a common photographic practice, particularly among young
people. The high visibility of selfies posted on social media platforms such as
Facebook and Instagram have resulted in the coining of new terms by the press —
‘relfie’, ‘healthie’, to name just a few, to describe variations of selfies. Yet
mainstream news tends to fixate on extraordinary cases of celebrity and
micro-celebrity selfies, and frames the practice from a polarized pathological
perspective, linking it to either lack of confidence or narcissism. Such focus
overlooks the everyday aspect of selfie: how do ordinary youth produce and
interpret selfies in the context of mediated communication on social networking

sites?

The ways selfies are received by an audience may differ drastically from the
author’s intent. Audiences view the selfies in the context of interpersonal
communication, and may perhaps engage in negative social comparison (Feinstein
et al., 2013), which may backfire against the author’s intent of managing a
favorable impression (Goffman, 1959). This research explores this gap between
author intent of posting selfies and audience reception of seeing selfies via studying

the Facebook selfie-sharing practices of college students.

This research employs a combination of quantitative and qualitative methods to
address the following research questions. First, how do college students practice
self-portraiture on Facebook as a form of visual communication? Are there gender
differences in their practices? A survey was administered to 717 Taiwanese college
students who are active users of Facebook. Second, how do college students
interpret their friends’ selfies posted on Facebook? Qualitative in-depth interviews

are being conducted to learn about attitudes towards selfie-as-status-update.

Results from the quantitative survey indicate that taking selfies is predominantly a
female practice, with around 50% of the female respondents reporting to take
selfies on a weekly basis. However, all respondents reported to be more reserved in
posting their selfies on Facebook as a status update — only around 5% reported to
post on a weekly basis. Interestingly, even though male respondents were
significantly less likely to take selfies, they were significantly more likely to report
to enjoy seeing selfies, and think that seeing selfies helps increase understanding

toward that person.

Findings from the qualitative interviews reveal differential acceptance of



selfies-status-update, depending on the nature of the photographs. Posting selfies
taken with friends were socially acceptable and encouraged, while posting ‘solo’
selfie requires more caution. ‘Solo’ selfie (i.e. selfie taken alone) is socially
acceptable as long as it contains contextual clues that communicate some
activities/updates of the subject to the viewer. However, if the solo selfie focuses
exclusively on the subject without giving actual ‘updates’, or if the selfie posted is
irrelevant to the verbal status update, these are then perceived as self-centred and
disliked by the viewer. Nevertheless, over-sharing of selfies on its own is unlikely
to affect the viewer’s perception of their friendship — the evaluation of friendship
still largely depends on two-way interaction between the subject and the viewer,
rather than on the mediated quasi-interaction (Thompson, 1995) of viewing status
updates. Together, findings paint a fuller picture of the role that selfies play in

ordinary young people’s everyday communication on Facebook.

Keywords: Selfie, self-portrait, Facebook, impression management, self-disclosure,

social comparison, photo-text incongruity
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(—) MABREFAEK

A, RS EAIRARI AT FE-E . A B IR D RE 0 R S A -1 DL SRS B . H a5

E A0 T R AR AR 5 ) — 35 TP % Facebook. Instagram2s &5 &l i F 3 s B N 25 4 A AR i 2 AT

HIME AT G40 =, MR 7T amnEE . BMEs A EENERE, FigFaigmk.

MR IS ET, 20134 B 40 —7i(selfie) 7E 9 O AR R 7 — &L T A, FHit
P A MEHIE R 20 13 R R . EREEOR. BIZKSH. HISHEME B am—k R
AL, PHESAEP BB B AHAE20134F 12 H 22 I JRAR & S B R () R4S IRy, PRSP 2 = AN ILRI A4
FIEH. 20140 R aESE A |, F 57 AEllen DeGeneres 9 4 +— & E —FEHM, W F—
SRAEAL AR B Twitter FAF I35 i 2 7k GRS E E 7O 1 EE(Addley, 2014).

A AE 1T 58 4 2 i A0 JE 1 B B2 TR R 2 — 2 BT AR R R A R RR 1995 FAE HAHEH S —6TH &
BT AR AE ( Tatsuno, 2006) , 117 2 RSO AR AR . 490 s 43 2 A B L A R 8 TR AH D BE O A7 2000 4[]
ENKA T WA P e B S A KRt RE 2 B AT R FRA AN B E 1 —.
SRMCAR D B AR A R AR, BB ARG AT, KIS 7 0 AP =,
BT BE B ENHAEDE  AST = AT I ) Re it 1 (affordance) : 1T ZE6R AN L AETEF FERFTZ 44 b RN
AR . BB AT O, e HA 2T BRI A B SR R . 38 {1458\ 52 ( personal photography) -
T — P H R A R B B R A A A R B B [ B4R ], IR ECER. RN A
FEEA G SR SEAERNRZ, Fll: 5. £H. BY(Holland, 1997), &—FE [ ER
(Bourdieu, 1990) . A/ i 452 (1) B B BL IRy A8 B FROREST [ 32 3SCA s i i AR A | ( Chalfen,
1987, p. 98) . FEZE BB IVEIE, — 7 HIE R T NMER 2 {E 1595 852 (photographic) &AL, [A]
IRy B AR i — A O . R N B BRI 7 2, Rl A 288 A\ (van Dijck, 2008) « TAE, 8N U7 4
B TR DAL SR R R GG, BRI AR HE AN, U REREE, R
YA EA £, 2 E{H (van House, Davis, Ames, Finn, & Viswanathan, 2005), £ % g8 A L5
BE. BCSEECH IR, Al A T B RN AR TR (Riviere, 2005) . 2 E MBS 2 & [k
i, H % A iE B B (Okabe & Tto, 2006). [ R AL A& ] (vernacular creativity)(Burgess, 2007). [}
J# BT EL 1) 35 8% | (aesthetics of banality)(Koskinen, 2007). [ B4 °FJ# | (common banality)(Petersen, 2008)
PAR [ 1B 8 2788 | (spectacle of the micro-reality)(Lee, 2009) o i 7E G &y sy L b, $50EE
TR, Rt N, RET AR, RN EE R R .

A Foar 2 i G R BRG], 7S AYEEIR 2000 4. HRyaHE . AR%AH s # B
17 E HNA R B S g o =BG, Hod [Edbpkvd ] B T4 /N | S8 b 2 i sz 8 1Y)

RS ZE6, e EARER S NTEECEIR 2t i, EJRs— [#EsIEs] M . BEEs
PGB FRAANM B HE AR, FAR AR R K05 2B R A FrE R
g T e —. R AN A ARG [ 44/l |, 7F Facebook MEA G 2 1%, HAZ KA

A, A0k C7E 2013 4 12 45 3% Facebook 414 O 2 G ¥ i 2 N AT IR N +EHEA S AR $% Facebook2013
PR TRH, GEFIA 1500 & B H B8 AT Facebook (BiEZH 65% Bk m), 1M
Hor 1200 8 N FEI#ATE)4E B E N\ Facebook (M, 2014), HH/R Facebook Rl A2 7 1 H 4%
TEED. M AMBIBE T [102 AN/ F P BN IRY 1, 12-29 BRIVEEA JU = BL AT R A4



v, iR AME A S B A i R IR E . T 15 & 29 BRIERE, B EE- LR UL B R E
B (TS, 2013). K, FRAM AT DAHE SR Facebook 725 AR N 12 B Ad B (4L et FLZE AR
B B A B 1) 48 i v S B AT .

b= Facebook. ATH) FAHELE TR FHRRN H W A0S, (8 A& S @i e 7 B i — R SoprEhRg,  Hldn
B 54 £ {15 \Facebook ¥ Al M U8 il S 2SR5 MU #5aB B 5, RIEGIE 1 IO (a1

HEHVESLEIRE, A5 B 30 IR B AN B NS IE T S i — 387 R, IRER AR
BHEZ LA A ko) T 1) BE 1%k (affordance) < B i 30E, S0 EFR AR HIMEE. DL e
H A TP s A G R F R B AR TR IEA /N, (A Fr— QAL 4G ( Facebook) 73 5
BRI R B AR, AT B B R B R R A 2 N, NSRRI BIAR . DL BN 3 ]
RINEEELASE

Facebook IIREIEE 72 48 FH # 7T LLZEE A\ Facebook H [ 7> =307 M B4 dpFifF.  Facebook i@ fii
TG A COAEAL AR R RE R (visibility) , 28T A — FROE S| YE R (McKay, 2010) « #F 2 IRE
TGRSR 2> RO 7, EROE A 5 1O A FEEREY AR IR M. 1 3k 38 2 ( Morgan, Snelson & Elison-Bowers,
2010; Lasen & Cruz, 2009). &% % #( Wang, Moon, Kwon, Evans, & Stefanone, 2010; Peluchette & Karl,
2010; Zhao, Grasmuck, & Martin, 2008). Hi [ ##( Sessions, 2009; Mendelson & Papacharassi, 2010)%5 5
RE I FUEUR AME H Facebook S5 AL HEA N AT H IAE fR . BLALAFAARIELS, RS, IR
HE. BREAMMAERE, &M1& Facebook A TR I H BB BT, AU riia? fE+LREA L,
SrERMBRSFEER, BRI EREREANTLEEAHASRNES, HEREE.
RIS 5, MAEeEE,. 2@ERA%ENARBEE. ATaiEk [ AANSSEBEE, HRLANEE
BEEamR] B’ E. Btk RERAIRMAE 7R & S T RN, 55 Z24K5) Facebook i
HEAERRIEN, WA RE N B AR siz0? antk, MRS EREEERN —Rk, —1F
AR

AGETHIFE20144E8 H 1 H 220147 H31TH B+ M8 A W, $HEK22E ) Facebook FIH I, R 151
ﬁﬁ{ﬁﬂﬁﬁﬂﬁ%:

1. fEBA BT EE AR B, RS AN fd F Facebook 73 S A AR v (& AR g IR EL 5
R AT ?

2. KB FEREFacebook Il A A8 I B 4111F 2 RE BB (K dnd i 5 ?

BT EENEAERS, 5, REHATHI RS B AN TR D, R EUCEERSEAEM B
BT EEER TN B, B AR BRERIME, WREHB MR A B4R
BB

NN

(=) XR&EE
—, HBEMHERER



P A b A2 30 A B B R A b Py T S B B (R B I A (1, T A P A B A (R AL A A 4
(Ellison, Steinfield, & Lampe, 2007). F-HARAIEEHT 7T (c.f. Turkle, 1996)5% %43 F & 7E 4% b BLAR N ] BEER
AR £ 43 (identity), SRTMAR b H FELAR N HH A #2102 EARIE K] | (psychologically connected)
AN R A5 45 FH 22 3035 ) & 93 A B AN ) 1T =& 4% 38 22 ( Subrahmanyam, Garcia, Harsono, Li, & Lipana, 2009 ).
B2 WUERS AL A A R 0 T 5, AL R A BLARMT R A T B ARV AR RE(boyd, 2008), HL AR
HU AR e 3 2 [ i A 18 S /AR BRORER A TSR | BTy . REBAETE QL EnT g Bl [WIBK
A1 (emerging adult), FEHIEETEFEE N HAEE R, 2981 /\ 2 185K FF 4L Amett,
2004) o HRFEIENZHE R HIE R, WA TR 2 — TR, E& [ —BRAamRREANERE
PIREH, 2 BF A B IRIFAS. R BRI RERI4FE4C | (p. 21)- 4% Subrahmanyam, Reich, Waechter
& Espinoza (2008), VAR AL OIS R _FA AR = BT 7. —. ETE DFE S A REB R,
TR, HEMEMHERIRER, —F B A B IRGR A B 58 B ek (identity achievement) » —. &1
BN . I ACERYRE B 2 2 3 % 1) H 3 (interconnections) 5% f& $51% & (intimacy). T M (R % %36 52 H
o RV NG KRB R E o, S R s, M5 CF BEREE, 7=,
T HEMESZRE | (Radmacher & Azmitia, 2006, p. 429).

U1Subrahmanyam et al. (2009) =5, /b BLYI B RN IEAE 228 el 1 K e Sr, B[R, ik R 8%
J B B A B B TR (R e o AR Aty R RT3 2 At A S8 I vl B ) MR I TR oK o AL A4S
T H& A e B (5 VE (relational) BRI #1 & (pro-social) [ DhEe: FlanBd R RIR. AEBRIR. EEFE. AR
RIE IR R . TR E . 5% P (impression management) « &K 47 & #ll( social information) %
#%7# 18 ( metacommunication) . Boyd and Ellison (2007) JEAAH BT 7T, Fi& HA- Al 3 B0 B id A
BEA B NBEBIR, TAEE IR, Facebookfd FIAG Bt & & ARIRE 5, 154n% 2% (bonding) BiAG 2
A (bridging capital) &4, E{THHEER N, WA EBEE Y A #H 2§ % (Steinfield, Ellison, and Lampe,
2008; Brandtzaeg, Liiders, and Skjetne, 2010; Burke, Kraut and Marlow, 2011) . &84 AC T RE B A4
FANE . Steinfield, et al. (2008)E&Subrahmanyam, et al. (2008) &5 & F 28 48l A3 B A ik K224 i N\
KA IR R S e Bl R 75 0K o AthMiE I Facebook 4k B sl BRI BE B M A1, Rl E Gt arE
. Mendelson and Papacharissi (2010)$1 %} KE2 4= fEFacebook 7 F IR Fr HEAT 01, S5 BL4E K I 1R
R REBA A, BB E R, MACEE, /M. spBE AR DRy R AR
RIBARIIE R IR RSB AR RN TN —: R MBI R A K, & R
R PR R, SR AREN, 2 —MERN AR, e —MmHEE.

[ B KIEFE | (self-disclosure) PRI B A AR ES +LAEA uh I B AR i 7. By i@ DRt H FRIBHE 1€ 7%
Fo A NEIEE 5 BCERE 5 [ RGN EEARE BEHN, sR B BB S 1 48 B3 | (Rotenberg,
1995, p.1). fENERTLEN, & 7 @SCAR ISR BR8N\ 2817 B (R 5 R (relational partner) i
e/ b A RGBT [ EE HH ] (McKeena, Green, & Gleason, 2002). H 4 2% 1N 21T PLAE AL
B R BRWEN, BUEFMETE. BB QB EES ET . Delerga and Grzelak (1979)i% 4 H
FAE BRI R B4R, B R Ihag: —. # &8 (social validation): 5 H1ft A 1) [F] EB 22 H
CE B [ 1EW | i A#252( Buhrmester & Prager, 1995), #EMESHEE. 20945 B IREFR. .
FEr 2 ( social control) :  #H F T8 58 & EL R R, FRAMAEFEAAZE ERE A N HRAM A ET R
=, HIREIH(self-clarification) : 7E [ fth N4 5% H LA Oy, FRAM AR AR B4, BERA (3R
FEHE ] WSEER R, i IR, VU, HIRKIE(self-expression) : FIFE O RFEATIEAE, LI
5% (cathartic release) « T BARIERE: HIRIWER KN AT EER 2 H O (personal self-disclosure) , 1



it

A RERE A B LA\ 1) B B 55 % 1R (relational self-disclosure), 7Fi% #5815 B BUR & iRy, FBRA H O
SRR R B R B R, BRRN A L.

H A5 & 1 B SR A T8 Fe a5 I A e E I R T A TR AR, (BRI R e AR AN )
A%, O R I A &0 4R % 55 (Joinson, 2001; Stefanone & Lackaff, 2009; Kim & Dindia, 2011;
Stutzman, Vitak, Ellison, Gray, & Lampe, 2012) {Fl#1#i7%#% (Jang & Stefanone, 2011; Ko & Kuo, 2009)
a1 (Barak & Gluck-Ofri, 2007). fE A4 E ( Dominick, 1999; Stern, 2002). B & 2. ( Valkenburg, Sumter,
& Peter, 2011)52Facebook 55/ [HI i B FH & 4T H $04% 82 AL AEAS L, B ol A gt % O id
1T A5(Walther, van der Heide, Hamel, & Shulman, 2009; Ledbetter et al., 2011; Mazer, Murphy, & Simonds,
2007). —MRIM S, SRR L E/ D EE 53 KA S TERE SR A A SO 2R B e R
& EH 3K N0 F(Dindia and Allen, 1992). #R1M0, H §i B A AL AT 5 345 8 AT A A & A — B0
G, AL SRR AL RS 5 A BRI R FOFE A B 22 2L (Dominick, 1999; Tufekci, 2008), %
4 bb B M SR AR R I BE AL BR € (Lewis, Kaufman, & Christakis, 2008), B4 77 9% 3 70 44 1% s 18 sl 00 %
=, PERNEAS R B 3R A i B R TR 7, M2 IR S AEAY I NFRBR I H D, 1.
e F Aok G A N2 5 B -3 2 (Cho, 2007). Hyffaker and Calvert (2005) tH4gH, B LfEHIK
WEEFERE b, AU 2 A 2 5. Wang, Burke & Kraut (2013)&+349 7+ 8 Hi|Facebook {3 F # [ 8l f& T
Bt oe, SEIR LM ERNEZ B ERREE N FBARE (. K2, HERKRERSZ, mHt
RN EE L HIEREE SME (] BUG. FHO. BEA IR, AR D EREIR
o P ) B A G b R A R R R

Facebook I H BT T TWMEH . WE. %H&. RIS A 2. BT AR, &k
SEMINE, KM AT 7 A =28 ANISEE D BE(reluctant practice): 7> AR A G 5 7
LI B RE(sharing practice): 7 EEAfE&EELHEF; 5 DL B IRMEZ B RE (promotional practice): 152
—KEor A AME AT B B N4 (Enli & Thumim, 2012), Facebook FIFEALRY E fCHFH FH 4 [ 47k & £ R B
BRI =R A, WAIRAT . FrA A ey 2 M . E @ AR B A E,

HHMBR T HIE N AN, EIEAT AR S HRE T HRBEMES. EM Carey (1989) IIEHE [ #
B (ritval view) T F 5k, BHEATARE B (L], (28] [, [FEEE] 81 (%
HEFER . Carey ABISRAH, 45 HREH A HE B A H (ORI L B SIS W Eh1E, DL SRARE Y H.
HMEFFIRAMI B A E FWNE S . BESR Carey $2H SLEmBLIE, SO GRS NG AAZAE, (EAth (8 B mT S 5 JE
BT RS ( Anderson, 2011) = 3t TAT RN, HEZMEAMEFAEM ., ZFBiRe b TaR] @i,
i IS AR A AUk A P R e, AP A A A AL (PREE, 2006, p. 39) . AMFITEFAREIAE 1
EATEBBEE, @5, ARANRESBEMESE, (HIHLE BRI A IR(debriehiTt, #It
B BIBRE [H1E4E ] (continuity), #HFARZCOIRE, 2T Aal &% 1 1HEA% M 1#E 4% ( connection) , f#iE
N2 9% 5 e A B IR 3 S 2 B2 Bl (Licoppe, 2004; Tardy & Dindia, 2006; Tong & Walther, 2011).

B A RS B B FRIBEE, ) — (T B A A A BT S B R B AR R e A A
&3 3 345 % (Donoso & Ribbens, 2010) . 1 L5 2 G SCF—FRBEEE S = E AN &R, W
Suler (2009, p. 34 &, M REARANAPE LM EE, TRBMEANZZR. 6 H AR L MR 51 5
SCFARYE, RRERBE A | AR ISR H A e e v s E T IR SR A IR E T FEE
BET TR BT ED EAAE A, RO BLEE SRR 20 S B A Facebook S5 A IR B 5 ik 1A 0 BE R
Jike [—sREBAE—T5), BAMEE. AP, B5,. TESSEHCEEREE = 25U H &



AREREZ N DI AP AT5R B R 7 1 7 2 B AR Ay — AR B2 20 3 IR FR  (visual self-disclosure),
M4 3 AP IR BIAL, FRMET E5Rk, A B8 (FuanE) 2PN, BERE2RAEE,
R B R B S AR ] P A

SR1M, Facebook FhifiZ BEAEA: H AN Mark Zuckerburg FIERR BHZ UL RS [ A2 AR FE
MNFEAT R, T NMMARZEERER B A B A B $H ] (Zuckerberg & Sandberg, 2011). Facebook — 77
T B 3 B 3R B RaE, —J7 1 SO BLE A A BB R &, [MAmfFIE [FRiEFIR] B [
EHERESR ] MERCEE, RS FE A B R aREEE R, EMABEENEZ,
HHZWEAHENERIEEE . NoRBEARI B, M I A i A AE B AR B4 A (Delerga and
Grzelak, 1979) . T HTI& [f] 57 £ Facebook #F 7Tt i Facebook A Bt | N\ (4L & A, SRS
B 7t e MEFEIRAT E A\ FE Facebook MEAT I 2 IHTEEN, ARt B EAR0E I 0 =, BEEE AL

853 5 1 A0 R R e o R R, FRAM T S AR A I AR 1 A0 RS R AR A B A a2 FARR AR
M (visual genre), FEALHFAEEG A NBRVEIBEELEIR, FisedrimtEme? B, AR 7RG K
28 JrAa[fd F Facebook MEAT 73 MR AL B @ Ah, WAKIRES B A\ AE % B {7 %) 4 (relational partner)
RN AN BB AEI RN, SEARMEIEA M MR ? 2 S e R IRIA akE 1& T8 B 2 il
TEE T 3 AR I AR 2

=, MR RERE

B A NAMAE 49 i b dnfe] 2 37 H FR( self-presentation) B - 37 [ F (self-representation), i #5158 F B BE A
Goffman(1959) ] E1 5 i £ (impression management)#H&f. Goffman i FH 5135 W & 2 B2 2R i B M7 H
WAET R HREREE . s ANME g BB, & 7RIS A CAEMPIER . TR E R
A, BRI B — Rk I MR I AT A p ke B BLRE AT B A . FEAT A 1O AR EIRAS AR, [ IR E
EEE HREENEN, R —EE A (dealized). HRE A (hoped for) HFIEL % . (H N EHIH A4 H
TR [ ) g ( performance) ¥ [H], FEIBARIZS A, S FHE AT S8 EhREAUE,, TR IR AR Ak e i Al
IR A AM IR AT RIS S [ B 5, B 5 AT B

AR 2 —HAENHRER, WEARER, B 7 oERETR @ n i LAgh, e i E HER
[F], FBIBAMESER, BB KE. BHMESHNBE CEEMNLTRRES ., 712 B AR S
PRI N R R A A RS A A A R RS s B A AR R AR AMEF R R, (ER
W FEA FREE, AH AR ELA N 2 . Ellison, Heino, & Gibbs (2006) 38 i 4351 7848 A% ] & A JEAE
FLE H AR AT AR ( desirable) H o [ HUAF P4, 4738 — (R BLBLEAH ZAZ K 5 RIE R . Whitty (2008)[1)
TRARUETFFLEL Strano(2008) [¥)Facebookiff 7L & 5 B, (HAAHF & B BBSMAR S| e EEx g, H
IR e B A A2 P B SE, Young (2009) &1 3B A 88N FRIAFF 701 55 T Ath A 328 438 4 FEART ol 1) K B RIS
SIGFEMNH BRI H R AEZ. A THEFARESR, RN E R LA E O
BTV NEEL B B bR . BORZSRIAMIBRERRS, Bl AFERR A S5 IR
(misrepresentation). FEEAHAM A G TTIRE - (1 BOPEAEBR I RE ), 2% 1 B isd A/ B % ( Strano and
Queen, 2012), VA AME R EH AR B2 B RIE S AT —I1H .

11 7F 48 38 T 3 2 & B disembodied) (0 8 562, 3200 ELBR I IR 1302 MR, R 25 A
Ao . ELE RS I 2 %5 B 2 9 5 /0B850 (identity marker) , QG4BT BT AT (0% 0o
B2 —. R Turkle( 1996) 38 2L 51 & B AT MO AEAR T, FUE TR A 22 [ ek 4030k (R F 9 36



PR ST e A NAPAEA b 28 IR BISE T R« AEALFFAR s 1A 257 1], Manago et al. (2008)f1)
My Spacefff 7 S5 358 55 14 I N 1 5 5 55 MRS MEBERE 7, i Lotk R N J TR B 2 B A E RG]
HL ¥ A1 /). Haferkamp, Eimler, Papadakis, and Kruck(2012) 178 3] 44 49 vl S5 37, 2o Mg b A FH A 50 R
F A A 2 15, i 5 A {42 5 . Hernwall & Siibak (2011) $ 3% B b B g+ %+
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