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ABSTRACT

This study explores the impact of dyadic factors between alliance members on
trust toward partner, alliance performance, and firm’s will of future cooperation with
that partner. By applying LISREL model and empirically investigating
manufacturing SMEs in Taiwan, findings of this research indicate that organizational
distance and communication between partners significantly influence firm’s trust
toward partner, which, in turn, positively influences alliance performance

KEYWORDS: organizational distance, communication, trust, strategic alliance
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