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Abstract

The purpose of this study is to investigate
the fund-rasng draegies for chaitable
non-profit  organizations in  Tawan. A
guestionnaire was mailed to 297 chaity
foundations and 960 donors randomly selected
from the lig of Child Wedfae League
Foundation R.O.C. to compare the perception
differences between fund-raisers and donors on
charitable behaviors, fund-raising approaches, or
techniques. The research concludes that some
demographic variables can segment the donor
markets, which is consstert with the findings of
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most previous sudies. From the investigation,
the sudy found that fund-raisers and donors
share dmilar opinions on most of the charitable
behavior and fund-raising approaches. Some
suggestions as to  improve fund-rasng
performances were offered in this report.

Keywords: Non-Profit
Fund-Raisng Strategies

Organizations,

Nonprofit Organizations,
NPOs)

NPOs
NPOs

82
NPOs



. 1
Likert5
3
297 40
3
95% 5%
384
40%
960 320
(Principle Component
Andyss)
(Vaimax)
Bartlett

KMO

1)

2)
3)
4)



Miller 1974 Tobin
1985 Schlegdmilch 1988
82

Tobin

1) 2)
3)
4)



( Fund Rasng Management)

NPOs
1.
82 10
2.
81
3.Bendapudi, N., S. N. Singh, and V.

Bendapudi, “ Enhancing Helping Behavior: An
Integrative Framework for  Promotion

Panning”, Journd of Marketing, 60, July
1996, 33-49

4. Harvey, J. W., K. F. McCrohan, “ Strategic
Issuesfor Charities and Philanthropies’, Long
Range Planning, VVol. 21, 1988, pp.44-55.

5. Miller, S. J, “Maket Segmentation and
Forecasting for A Chaitable Hedth
Organization”, 1974, Southern Marketing
Association, Atlanta, Georgia.

6. Moldof, E. P., “Strategic Planning For
Non-Profits’, Fund Rasng Management,
December 1993, 29-32

7. Kotler, Philip, and R. A., Anderreansen,
“Strategic  Maketing  for  Nonprofit
Organization, Prentice Hall, 1nc.1996

8. Petroshius, S. M., K. E. Crocker, J. S. West,
B. T. Wu, and T. Wolfe, “Strategies for
Improving Corporate Philanthropy Toward
Hedth Care Providers’, Journa of Hedlth
Care Marketing, 13, 4, 10-18

9. Rigges, H. E., "Fund-Raising Lesson from
High-tech Marketing”, Harvard Business
Review, Nov-Dec 1986, pp.64-66.

10. Schlegelmilch, B. B., and Tynan, A. C,,
“The Scope for Market Segmentation Within
the charity Market: an Empiricd Andyss’,
Manageria and Decison Economics, Val. 10,
1989, pp.127-134.

11. Schlegdmilch, B. B., “Tageting of
Fund-rasng Appeds How to Identify
Donors’, European Journd of Marketing,
Vol.22, No.1, 1988.

12. TobinG “How Demographic Research
Helps Campaign Planning”, Fund Rasng
Management, Vol. 16, Nov. 1985, pp.64-74.



